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semester / Term Syllabus Planning

. F V. B.COM. SEM [ — ACCOUNTANCY AND FINANCIAL MA

MNAG EMENT '
COURSE OUTCOMES: _
| €01 Define Accounting Standards, Inventory valuation,

Departmental Accounts ang Hi
_ ire Py
svstem. (Level 1: Remembenng) , o
C02: Classifv the capital and revenue, expenditure and receipts and outline

o —

t | AL
Standards, analyze and compare the FIFO System with Weighted Average iw?ﬁm’;‘;ﬂg::::na . -r‘
{Level 2: Understanding) F3em, | E
CO3: Orpanize and prepare the Departmental Trading and Profit & Loss Account and Balance s, 4 |
and Final Accounts of Manufacturi ng Concern, {Level 3: Ap]ﬂ}'ing) get) | | ';
C04: Evaluate the Hire Purchase System. (Level 5: Evaluating) 41 =
LESSON PLAN — 1 I
MONTH UNITSMODULE COVERAGE B— I—
'_Mnduln 1: Accounting standards issued by ICAl and Inventory valuation |
Accounting standards: |

i e B

Concepts, benefits, procedures for issue of accounting standards Various Ag :
AS - 1: Disclosure of Accounting Policies

AS — 2:Valuationof Inventories (Stock) AS - 9: Revenue Reco mition
JULY & Inventory Valuation

AUGUST Meaning of inventories Cost for inventory valuation

Inventory systems : Periodic Inventory system and Perpetual Inventory System
Valuation: Meaning and importance

Methods of Stock Valuation as per AS -2 :
FIFO and Weighted Average Method Computation of valuation of in

; ; Venlory as on |
balance sheet date: If inventory is taken on a date after the balance shest or before i
the Balance Sheet

I
Module 2: Final Aceounts |
Expenditure: Capital, Revenue

o Ee | e

SEPTEMBER

Receipts: Capital, Revenue |
Adjustment and Closing Entries, Final accounts of Manufacturing concemns
(Proprietary Firm)

|
|

SEPTEMBER 1
& OCTORER Module 3: Departmental Accounts -] ll
Meaning, Basis of Allocation of Expenses and Incomes/Receipts, Inter | i
Departmental Transfer ; at Cost Price and Invoice Price Stock Eesewm\
1

Departmental Trading and Profit & Loss Account and B Sh
o ling nd Balance Sheet

Module 4: Accounting for Hire Purchase
Meaning Calculation of interest [
Accounting for hire purchase transactions by asset purchase method based on full | |
cash price, Journal entries, ledger accounts and disclosure in Balance Sheet for hirer
and vendor{excluding defaul, repossession and caleulation of cash price)

N




ﬁ —

Semester / Term Syllabus Planning

[= TY B.COM : SEMESTER V_ COST ACCOUNTING
COURSE OUTCOMES(CO)
CO1:Define costs, Material Cost, Labour Cost, Overheads, and reconciliation of cost and financial
accounts {L?\-'nl I: Remembering)
CO2:Explain the techniques of Inventory control, EOQ, Material Turnover Ratio, FIFO & Weighted
Average System, Labour Cost Statement

1 » Remuneration and incentive system (Level 2: Understanding)
C{}E_:Drgamze: and prepare Cost Sheet a i L

nd Estimated Cost Sheet, Departmentalization and preparation
. computation of Machi
CO4:Co

:Ompare and appraizse the cost sh

cet with the financial statement (Level 5: Evaluating)
LESSON PLAN
MONTHS MODULES/UNITS
JUNE Unit I:

Introduction to Cost Accounting :Objectives and scope of cost accounting, Cost
centres and cost units, Cost classification for stock valuation |, profit measurement ,
decision making and control |, Coding systems, Element of cost, cost behavior pattern
Unit V:

Classification of costs and cost sheets: Cost of sales, profit centre and investment

centre, Cost sheet, total costs and unit costs, different costs for difTerent purpose

Simple practical problems on preparation of cost sheet
JULY Unit V:

Classification of costs and cost sheets: Simple practical problems on preparation of
cosl sheet

Unit I1:

Material cost: Procurement procedures, Inventory control, Inventory Accounting
Problems on EOQ, Raw Material Turnover Ratio, Stock Ledger on FIFOQ, Weighted
Average Cost, Techniques of fixing Minimum, Maximum and Reorder Levels
AUGUST Unit II11:

Labour Cost: Attendance and Payroll Procedures, Labour Turnover, Utilisation of
Labour , Direct and Indirect Labour, Charging of Labour cost . Identifving Labour
Hours with work orders Efficiency Rating Procedures, Remuneration Systems and
[ncentive Schemes, Problems on- Preparation of labour cost  statements
JRemuneration and incentives systems based on Piece work plan , Halsey Premium

Plan , Rowan System , Gantt’s Task, Labour Cost problems solution
UNIT IV:

Overheads: Functional Analysis, Behavioural Analysis

Problems on — Departmentalization and apportionment of primary overheads,
overhead rates including machine overhead rates

Direct Labour method and Prime Cost Method

SEPTEMBER | Unit VI:

| Reconciliation of cost and financial accounts




- ___-___—-l-l-..\
| semester / Term Syllabus Planning

e S

COURSE OUTCOMES:

I Accounts and Fire insurance Claim

b. Organize and prepare consignment accounts

Ll ¢ Classify Branch accounts under Debtor Method and Stock & Debtor Method .
d. Evaluate Fire Insurance Claims and Single-Entry System of Book-keep

December & | Introduction

Concern (conversion mathod)

January & | Consignment Accounts :
February | Accounting for consignment transactions Valuation of stock

normalfabnormal losses)

—
e ‘ Toples to be covered

Iv—-—'—___ﬁr—“f_nm. SEM II - ACCOUNTANCY .iﬁn FINANCIAL MAT’IAGENI ENT*“ _:'-_l-q'
) _‘_‘_‘_|l—r-

2. Define Single Entry System of Book Keeping, Consignment Accounts, Braneh

in
MONTH UHITS.-’MGDULE COVERAGE _E—'_'_‘—
Accounting from Incomplete Records: =2

——

-|  January | Pro%l. 15 on preparation of.final accounts of Proprietary Trading |-

Invoicing of goods at higher price(excluding overriding commission. |-
]

[

Branch Accounts :
February & | Meaning/ Classification of Branch

method, Stock and debtors method

Fire Insurance Claim :
Computation of Loss of Stock by Fire
Ascertainment of Claim as per the Insurance Policy

Exclude: Loss of Profit and Consequential Loss

March Accounting for Dependent Branch not maintaining full books: debtors |-




Semester / Term Syllabus Planning

Month Toples to be covered

e

TY B.Com : SEMESTER VI
L Cost Accounting

COURSE OUTCOMES:
1. Dcﬁfn: Cost Control Accounts, Contract Costing, Process Costing, Marginal Costing, Standard
, C:usnr_.g and emerging concepts of cost accounting
. Explain the _rac:hmqur:s of process costing and contract costing, some emerging concepls of
Cost accounting
3. Organize and prepare marginal costing and standard costing
4. Compare and appraise cost control aceounts
]'#1GNTIiS MODULES/UNITS
November & | Module-D4: Introduction to Marginal Costin
December MHI’QI_I‘JEH casting meaning, applications, advantages, B2 Agtions
Cun1r:b.u| 1on, Breakeven analysis, Margin of safety and profit volume graph.
| Note-Simpie Practical problemy baved on Muorginal Coxting excluding decizipn

[ TT LT

making

December Module-05: Introduction to Standard Costing

| Various types of standards, Setting of standards,, Basic concepts of Material and
. Labour variance analysis.

]"'fﬂll.'-&i-lll'l'lr_'l]E' Practical problems based on Material and labour variances excluding

sub-variances

January Muodu le-02: Contract E‘D&tii:g

Progress payments, Retention money, Contract accounts, Accounting for material,
Accounting for Tax deducted at source by the contractee, Accounting for plant used | —
in a contract, treatment of |'I-|'l:|f'|t o ineom r:.h:1¢ contracts, Contraci I'-IJ'E?'ﬁl and
Balance sheet entries,
Excluding Escalation clause
Note- Simple practical problems
January & Module-003:Process Costing
February Process loss, Abnormal Gains and Losses, Joint products and by-products. |
i Exeluding Equivalent units, Inter-process profit
Note- Simple Practical problems Process (Zﬂsﬁng and joint and by-products

ey February Module-01:Cost Control Accounts | —
Advantages and Disadvantages

f— Cost Control Accounts, Principal Accounts, Subsidiary Accounts to be maintained | =
Mote- Simple practical problems on preparation of cost control accounts

R March Module-06:Some Emerging concepts of Cost acconnting
Target Costing

[~ Lite cycle Costing
Benchmarking
ABC Costing

0 | Note- No practical problems
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= == = e ——

—~—
ester / Term Svllabus :
Sem TYBAF - SEMESTER V Plﬂnmnq
FINANCIAL MANAGEMENT 11
s — MONTH UNITS/MODULE COVERAGE m——

~
L — — | Modulc2: ‘ =
Capital Budgeting — Project ]Tinnnmg & Risk Analysis g
Introduction - Capital Budgeting Process, Project Class; -
and Investment Criteria. L
Techniques of Capital Budgeting - NPV, Benefit Cog Ratio
Internal Rate of Return, Modified Internal Rate of Retum, Pavback | ™=
ooy JUNE - JuLY | period, Discounted Payback Period and ARR. (Inclusive i
Estimation of Project Cash Flows) .
Capital Rationing — Meaning, Need and Dealing with Capital
Rationing Problems g
Risk Analysis in Capital Budgeting — Sources and Perspectives of
Risk. Sensitivity Analysis, Scenario Analysis, Simulation Ma del |~
Decision Tree Analysis and Break -Even Analysis.

Module 3: L
Capital Structure Thn:nricls and Dividend Decisions
AUGUST Capital  Structure Tf“hcune:: = Background, Assumptions, | —
h ) Definitions and Taxation and Capital Structure
Types — Net Operating Income, Net Operating Income Approach, | =
== Traditional Position, Medigliani and Miller Approach, Trade off
Theory and Signaling Theory. L
s Dividend Decisions- Need, Importance, Formulation, Legal and
Procedural Aspects. | =
Dividend Decision Models - Walter, Gordon, Graham & Dodd
Model and M-M Maodel 1=
[ AUGUST Module 4: Mutual Fund and Bond Valuation
Introduction to Mutual Fund- History & Origin, Definition, | —
L Meaning, Characteristics, Advantages, Disadvantages, Limitations
of Mutual Funds, Ethics in Mutual Fund. Entities involved - —
Sponsor, Trust, Trustee, Assel Manapement Company, Registrar
I and Transfer Agent |2
{ RTA) and Fund Houses in India.
' Classification of Mutual Fund - Functional/Operational — Open | —

ended, close ended, Interval, Portfolio — Income, Growth,
Balanced, MMMF, Geographical/ Location — Domestic and | —
Offshore, Tax Saving Funds, Exchange Traded Funds , Balance
Funds , Fixed Term Plan Debt Funds and SIP. —
Calculations of NAV, Entry Load and Exit Load.
Bond Valuation - Meaning, Measuring Bond Retumns — Yield to | —
Maturity, Yield to call and Bond Pricing. Bond Pricing Theorems,
Bond Risks and Bond Duration. ol
(Practical Problems on ¥ TM and Bond Duration.)

o-ordinator s %%‘i
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| EEIII:I.‘}FSEEFF " | Module 5: Credit Management _ ;
A ':Erﬁdll -?'-:'I:Lr'mgul'nunl ~ Terms of Payment, Credit Policy "'-"Elrlilh'h?f-._cf"ad't
T _E'—'-'ﬂllznmn. Credit Granting Decision, Centrol of Accounts Receivables
- i.e, Receivables Management, Aging Schedule and Credit Management
] in India
Maodule 1: Strategic Financial Management
. Strategic Financial Management — Need and Importance
Corporate, Business and Functional Strategy
L I— Financial Planning - Need and Importance
Profit Maximization
Wealth Maximization
Interface of Financial Policy and Strategic Management
Relationship of Finance to Economics and Accounting
Role of Financial Manager
A ———— {Jl:liz using Google Forms or Quizziz, Unit test,
Flipped Classroom
| PPT
COURSE After successfully completing this course students will be able to -
WETEOME e Understand the basic concept of Financial Management,
Role of Finance Managers in Decision Making, Mutual
Funds, Bonds, Capital Budgeting and Theories of Capital
Structure
® Classify and assess the Long Term Investment projects of
the companies with various Capital Budgeting Techniques,
Credit Policies based on credit limits and associated level
of risk
& [stimate the wvalue of the companies based on best
investment opportunities available for the companies based
on leverage
e Differentiate and recommend the various Mutual Fund and
Bonds investment opportunitics based on NAV and Yield
L of Bonds
Teacher Co-ordinator iR
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semester / Term Syllabus Planning

ol UNITS/MODULE COVERAGE

T.Y. B.BI SEM V- AUDITING -1

JUNE = JULY

e
MONTH

Module 1: Introduction to Auditing —

Basics—Financial Statements, Users of Information, Definition of
Auditing, Objectives of Auditing — Primary and Secondary, Expression
of Opinion, Detection of Frauds and Errors, Inherent limitations of Aydjy
Difference  between  Accounting and  Auditing,  Investigation ang
Auditing.

Errors & Frauds—Definitions, Reasons and Circumstances, Types of Erroy
— Commission, Omission, Compensaling error. Types of frauds, Risk of
Fraud and Error in Audit, Auditors Dhties and Responsibilities in Case of
Fraud

Principles of Audit —Integrity, Objectivity, Independence, Skils,
Competence, Work Performed by Others, Documentation, Planning,
Audi Evidence, Accounting System and Internal Control, Audit
Conclusions and Reporting

Types of Audit — Meaning, Advantages and Disadvantages of Balance
sheet Audit, Interim Audit, Continuous Audit, Concurrent Audit and
Annual Audil

JULY -
AUGLIST

LTTT

Module 2: Audit Planning, Procedures and Documentation:

Audit Planning —Meaning, Objectives, Factors to be Considered, Sources
of Obiaining Information, Discussion with Client, Overall Audit
Approach.

Audit Program — Meaning, Factors, Advantages and Disadvantages,
Overcoming Disadvantages, Methods of Work |, Instruction before
Commencing Work, Overall Audit Approach

Audit Working Papers - Meaning, Importance, Factors Determining Form
and Contents, Man Functions / Importance, Fealures, Contenis of
Permanent Audit File, Temporary Audit File, Ownership, Custody,
Access of Other Parties to Aadit Working Papers, Auditors Lien on
Working Papers, Auditors Lien on Client's Books

Audit Notebook — Meaning, Structure, Contents, General Information,
Current Information, Impontance.

AUGUST

£ 7

Module 3: Auditing Technigques and Internal Awdit Introduction
Test Check- Test Checking Vs Routing Checking, Test Check meaning,
Features, Factors o be Considered, When Test Checks Can be Lsed,
Advantages, Disadvantages and Precautions.

Audit Sampling - Audit Sampling, Meaning, Purpose, Factors in
Determining Sample Size -Sampling Risk, Tolerable Error and Expected
Error, Methods of Selecting Sample Items, Evaluation of Sample Resuls,
Auditors Liability in Conducting Audit Based on Sample,

Internal Control - Meaning and Purpose, Review of Internal Control,
Advantages, Auditors Duties, Review of Intermmal Control, Inherent
Limitations of Internal Control, Internal Control Samples for Sales and

-

Teachar




Semester / Term Syllabus Planning

Debtors, Purchases and Creditors, Wages and Salarics. Internal Checks
Vs Internal Control, Internal Checks Vs Test Checks.

Internal Audit -Meaning, Basie Principles of Establishing Internal Audit,
Objectives, Evaluation of Internal Audit by Statutory Auditor, Usefulness
of Inernal Audit, Internal Audit Vs External Audit, Internal Checks ¥s
Internal Audit.

SEPTEMBER -
QCTOBER

Maodule 4:
Auditing Techniques: Vouching Audit of Income - Cash Sales, Sales on
Approval, Consignment Sales, Sales Returns Recovery of Bad Debts
written off, Rental Reeeipts, Interest and Dividends Received, Royaities
Received,

Audit of Expenditure - Purchases, Purchase Returns, Salaries and Wages,
Rent, Insurance Premium, Telephone Expenses, Postage and Courier,
Pelty Cash Expenses, Traveling Commission, Advertisement, Interest
Expenses,

Module 5:

Auditing Techniques: Verification Audit of Assets Book Debts /
Drebtors, Stocks -Auditors General Duties: Patterns, Dies and Loose
Tools, Spare Parts, Empties and Containers, Quoted Investments and
Unquoted Investment, Trade Marks / Copyrights, Patents, Know-how,
Plant and Machinery, Land and Buildings, Furniture and Fixtures.

Audit of Liabilities - Outstanding Expenses, Bills Payable, Secured loans,
Unsecured Loans, Contingent Liabilities,

METHODOLOGY

Quiz - topic wise, PPT

T COURSE
OUTCOME

e Explain the basic terms and concepts of Audit, Emmors, Frauds,
Audit Planning, Programme, Working Papers, internal audit,
Audit techniques of Vouching, Verification and Test Check

® Develop Internal Control System, Audit Planning, audit program
and audit

e  Apply the auditing technigues of Vouching of various transactions
in relation to income and expenses and auditing techniques of
verification as regards Balance Sheet items

# Evaluate the various concepts related to audit techniques such as
audit sampling, test check, Vouching and Verification

ar

Co-ordinator
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S.Y. B.COM. SEM III - INTRODUCTION TO MANAGEMENT
ACCOUNTING :

“MONTH

UNITS/MODULE COVERAGE

JUNE - JULY

Module 1: ]

A, Introduction to Management Accounting
Nature, Scope and Functions of Management Accounting - Rgje of
Management Accounting in Decision Making — Management Acea
and Financial Accounting

Module 3:

Working Capital Management: Concept, Nature of Working Capital
Estimation and Operating Cycle :

Unﬂng

JULY -
AUGUST

Muodule 1:

B. Analysis and Interpretation of Accounts — Vertical Balance Sheet and
P& LA/

a. Trend Analysis

b. Comparative Statement
Common Size Statement

AUGUST

Module 2:

Ratio Analysis

a. Balance sheet ratios

b. Revenue statement ratios
c. Combined ratios

SEPTEMBER

‘Module 4: ' —

Capital Budgeting: Introduction, Capital Budgeting Projects and Techniques
- Pay -back Period, ARR, NPV, PI, Discounted Payback.

METHODLOMGEY

Quiz using Google Forms or Quizziz
Flipped Classroom
PPT

COURSE
OUTCOME

After successfully completing this course students will be able to —

* Understand the basics of management accounting, practical
application of various financial analysis tools such as Common Size
Statements, Comparative analysis, Trend analysis and Ratio analysis,
basics of Capital Budgeting and Working Capital.

Apply the financial tools in evaluation of the various targets
achievable in future.

Estimate the working capital required for a level of production,
c_a]u:ulm:: ratios and capital budget of various business activities
Formulate the future course of action in various levels of business

operations based on analysis of statements

[T e
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5.Y. BBL SEM 1l - MANAGEMENT ACCOUNTING

MONTH

UNITS/MODULE COVERAGE

JUNE - JULY

Maodule 1:

Introduction to Management Accounting
Nature, Scope and Functions of Management Accounting — Role of
Management Accounting in Decision Making — Management

Accounting and Financial Accounting
Module 3:

Working Capital Management: Concept, Nature of Working Capital,
Estimation and Operating Cycle

Module 2:
Ratio Analysis

JULY - aucust | @ Balance sheet ratios

b. Revenue statement ratios
€. Combined ratios

Module 4:

SEPTEMBER ?Hlﬂﬂilgﬁ].nﬁ'nl. {!-f pn:::lils_ { Dividend I]'-'u:'_'ujfcy: M.aam!]g, .LFFES’ .fzr.:mr_;
influencing dividend policy, forms of dividend, determination of dividend
pelicy: Factors, dividend policy in India, Bonus shares and stock splits.

wiz using Google Forms or Quizziz

METHODOLOGY | {FJI‘T E B eard

- _Flipped Classroom )
ovreae. | After successfully completing this course students will be able to -
! ® Understand the basics of management accounting, practical
! application of various
. '® Apply the financial tools in evaluation of the various targets
achievable in future
* Estimate the working capital required for # level of production,
calculate ratics and revised share capital afier stock splits or bonus
issue
® Formulate the future course of action in various levels of business
operations based on analysis of statements
acner
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Troduction to Mﬂnnﬂem:anu"miﬂ"s‘ Role of Management Accounting,
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fes A Conceph Nature Ir ‘F’,:,f;‘ﬂ::;ﬂg cﬂpiml ﬂ-’."ql.lirm‘l'lﬂﬂtﬁ in case of Trading and
gmation /I ! ization
Ma
ence to Accounting Standard No3 |
e 0.3
pEC - AN ;
i i f Accounts:
ey | Uni 11 Analys tation © ; .
Fm-mm. :;nﬂ:"cniml F:Snns of Balance gheet and profit and LOSS Acgcount suitable for analysis
by Trend Analysis.
c) Comparative gtatemeit
d) Common Size Sratement
Unii-IIi-Finnnciul Statement Analysis: Ratio Alnnl?fsis .
Meaning of financial statement analysis, SIEP3: objectives and types of ﬂnlﬂl}:ms‘
Ratio Analysis: Meaning, classification, [u point chart, advantages and limitations.
Balance Sheet Ratios: Revenue Statem ent Ratios:
. Current Ratio i, Gross Profit Ratio
i Liguid Ratio ii.  Expenscs Ratio
i, Stock Working Capital Ratio iil. Dperﬂtiug Ratio
iy,  Proprietary Ratio jv.  Net Profit Ratio
v.  Debt Equity Ratio v.  Net Operating Profit Ratio
vi. Capital Gearing Ratio vi.  Stock Turnover Ratio
Combined Ratio
|. feturn on Capital employed (Including Long Term Borrowings)
i Return on proprietor’s Fund {Shareholdsrs Fund and Preference Capital)
iii.  Return on Equity Capital
iv.  Dividend Payout Ratio
v.  Deht Service Ratio
e vi.  Debtors Tumover
L (E]4] ¥ = .
s ':!IIIII Uﬂ:& Google Forms or Quizziz, Flipped Classroom, PPT
Ol - erstand the basics of management aceountin ractical vy -
financial analysis tools such as Common Size 5 B oL Jaws
analysis and Ratio analysis, basics of Eﬂjh]FI tatements, Comparative analysis, Trend
2. Apply the financial tools in evaluation of th ‘JWIStEl':mEnt and Working Capital
3. pkstimate the working capital required fi - |¢ various targets achievable in future.
: or i -
[f) 4 :;im'"" of various business activities evel of production, calculate ratios and cash
. Formulate the future course of acti
. action in vari
- analysis of statements various levels of business operations based on




4
i S.Y. B.COM. SEM IV
BB o FINANCIAL ACCOUNTING AND AUDITING VI - AUDITING
NOV -1 UNITS/MODULE COVERAGE
""" PEC | MODULE 1: Introduction to Auditing
,:fl‘ Basics - Financial Statements, Users of Information, Defnition of Auditing, Objectives

bECIAN e

" Auditinglﬁ Inherent limitations of Audit, Difference between Accounting and |
uditing, Investigation and Auditing,.

Em E&TDH &. Frauds — Definitions, Reasons and Circumstances, Types of Error, Types of
& 1]:' 5, Auditors Dutics and Responsibilities in case of fraud,
- Principles of Audit, Materiality, True and Fair view

). Types of Audit —Ralance sheet, Interim, Continuous, Concurrent and Annual Audit

TGDUI.I.E 2 A.I_.Idil P!ELTITIEI:'IE, Procedures and Diocumentation
- Audit P_iaf"“”'_LE = Meaning, Objectives, Factors to be considered, Sources of
obtaining information, Discussion with Client, Crverall Audit Approach

g'. Audit Program — Meaning, Factors, Advantages and Disadvantages, Overcoming
i1sadvantages, Methods of Wark, Overall Audit Approach.

C. Audit Waorking Papers — Meaning, importance, Factors determining Form and

e :{ﬂn‘h’_"ﬂlﬁ- Auditors Lien on wul'kil'lg Papers & Client’s Books,
A G’?ULE 3:_Auditing Techniques and Internal Audit introduction
i .t est Check - Test Checking Vs Routing Checking, test Check meaning, features,
actors 1o be considered, when Test Checks can be used, advantages, disadvantages,
precautions,
?' ﬂédl: Sampling — Audit Sampling, meaning, purpose, factors in determining sample
x 1?3_ E 11t&1.-na|. E"'-'_“""}l ~ Meaning and purpose, review of internal control, advantages,
auditors duties, review of internal control, Inherent Limitations of Internal control, internal
control samples for sales and debtors, purchases and creditors, wages and salaries. Internal
Checks Vs Internal Control, Internal Checks Vs Test Checks.
D. f”"—ff“ﬁ' Audit : Meaning. basic principles of establishing Internal audit, objectives,
eva E-I-ﬂ‘.lﬂ'n Lﬂt InlEI‘ﬂﬂ] .qu‘.H:hl E:l}l' S'atu[ﬂr}-‘ ﬂud:ih}'r_l us.nfu]n_ﬂgg‘ ur [nteﬂ“]] Audh, lnrﬁmﬂj

o Audit Vs External Audit, Internal Checks Vs Internal Audit
MARCH MODULE 4: Auditing Techniques: Vouching & Verification

A Auu:llit of lIncome  B. Audit of Expenditure :
C. Audit of Assets D, Audit of Liabilities

ATETHODOLGGY

Quiz - topic wise, PPT

[ COURSE
OUTCOME

1. Explain the basic terms and concepis of Audit, Errors, Frauds, Audit Planning,
Programme, Working Papers, internal audit, Audit techniques of Vouching,
Verification and Test Check

2. Explain and analyse the objectives and importance of Internal Control System,
Audit Planning, preparation of audit program and audit working papers

3. Ervaluate the various concepts related to audit techniques such as audit sampling,
test check, Vouching and Verification

4. Adapt the auditing techniques of Vouching of various transactions in relation to
income and expenses and auditing techniques of verification as regards Balance
Sheet items

cher
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T.Y. B.3.1. SEM VI
AUDITING - 11

————

MONTH

UNITS/MODULE COVERAGE

DEC -
JANUARY

MODULE 1: > e
i i ipanic

g:;!ﬁlﬁg:;;:;l‘lgisqﬁxli'i;_‘“mimﬁ‘ ,-I'\ppnimmrtl'l'[‘, lﬁ:ﬂmm.fal, R:l!mu“cratlgn aof -l‘!'-.'l_.ldit::l-rg_
Audit Ceiling, Status, Power, Dutics and Liabilities of Auditors, Branch .-*nzudlt, Toint
Audit, Special Audit. Maintenance of Books of Account —Related Party Disclosures,
Segment Reporting, Divisible Profit, D;w:ﬂlnrm:l and Deprt:n:u:-:tmp (cgmpan,,?ﬁ_ {qL,:L
Sandards on  Accounting, Legal Decisions and Auditor’s . Bﬁﬁpﬂj}giPll1-‘-¥j’
Representations by Management, Contents of Annun} F_tep-urt. Definition, Distinction
between Report and Certificate, Types of Reporis’Opinion.

FEERUARY

MODULE 2:

Audit of Banking Companics . o
Introduction of Banking Companies, Form and Content of !Tmzmclm Erlaltr;n-l.gm,sr
Qualifications of Auditor, Appointment of Auditor, Remuneration of Audltf}r, Power
of Auditor, Auditor's Report, Format of Audit Report, Long Form Audit Report,

Conducting an Audit, Initial Consideration by Statutory Audit, Internal Control
System, Verifications of Assets and Balances.

FEBRUARY

MODULE 3:
Audit of Insurance Companies : ! _

Audit of Companies carrying General Insurance Business, Audit of Companies
carrying Life Insurance Business, Applicability of Accounting Standards (AS 3,

4,9,13,17), Books and Registers to be maintained, Submission of Reports and Returns,
Audit of Accounts, Preparation of Audit and Internal Controls.

MARCE

MODULE 4:
New Areas of Auditing . " ’
Introdirtion to Cost Audit, Human Resource Audit, Management Audit, Operational

Audit, Forecast Audit, Social Audit, Tax Audit, Forensic Audit and Environmental
(Green) Audit.

Audit in an EDP Environment, Introduction, General Approach to EDP Based Audit
and Special Techniques for Auditing in an EDP Environment.

APRIL

MODULE 5:

Professional Ethics and Misconduct

Introduction, Meaning of Professional Ethies Meaning of Professional Misconduct,
Schedules to the Chartered Accountants Act, 1949 Relating to Professional
Misconduct, Enguiry into Charges of Misconduet of Chartered Accountants.

METHODOLOGY

Quiz - topic wise, PPT

COURSE
OUTCOME

l.  Understand the concept of auditing under banking companies and msurance

sectors, Qualification, duties, responsibilities of Auditor, various types of audit
and Professional Ethics and Misconduct

Explain the various parameters related «ith appoiniment, removal of Company,
Banks and Insurance Sector Auditors

Distinguish and compare various types of audit based on the circumstances and
objectives, audit under computerised environment and paper audit

cher

Formulate and follow ethical practices of auditing, appropriate audit technigues
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ours’
week T.Y.B.AF. SEM VI - FINANCIAL MANAGEMENT - III
MONTH
UNITS/MODULE COV
MODULE 1: : OVERAGE
Business Valuation
B Ef‘ﬂﬂ_ﬂiﬂh:ml Framework of Valuation — Book Value, Market Value, Economic Value, |__
Alquui:llmn Value, Replacement Value, Salvage Value, Value of Goodwill and Fair Value
PE'I"I}HII_:! of Valuation — Assets Based Approach to Valuation, Earnings Based Approach
'0 Valuation, Eamings Measurc on Cash Flow Basis, Market Value Added Approach and
Economic Value Added.
MODULE 2:
FER M"E*“Iﬂ“d Acquisitions
Introduction- Basic modes of acquiring another firm, Synergy effects, Difference between
Merger and Takeover, Advantages of Mergers and Acquisitions, Benefits of Merger for

Acquiring firm, Reasons of companies to offer themselves for sale, Reasons for failure of
Mergers and Reverse Merger.

Cu::mm_nni;-' Used Bases for determining the Exchange Ratio — EPS, MPS, Book value and
Combination of Measiires and Evaluation of Merpers (Practica Problems)

MODULE 3:

Corporate Restructuring and Takeovers

FEB-MarcH | \Mroduction — Meaning, Meed and Importance, Forms of Restructuring, Advantages and
Dizadvantages

TEI:E{WETE_— Meaning, SEBI Guidelines, Anti-takeover defenses and Asset and Liability
Restructuring. (Practical Problems)

Lease and Hire Purchase Financing

mMarch | Introduction — Meaning and Types of Leases, Rationale, Mechanics, Operating Leases,
LL_‘asmg as Financing Decisions, Caleulation of Cash flows of a finance lease.

Hire Purchase — Meaning, Need and Importance, Calculation of Hire Purchase installments.
Choice between Leasing and Hire Purchase

MODULE 5:

Working Capital financing

APRIL Introduction — Key features and Characteristics of Trade Credit, Bank Credil, Commercial
Papers, Certificate of Deposits and Factoring,

Practical Problems based on Factoring and calculations of vield of CP's and CD's

METRODOLOGY | OQyiz Using Google Forms or Quizziz, Flipped Classroom, PPT

COURSE 1. Remember and Understand the various corporate restructure methods such as

OUTCOME merger, acquisitions, intermal reconstruction, Define Leasing, Hire Purchase,
Working Capital

2. Caloulate the exchange ratios based on Market price and EPS of the com panies

3. Compare and Recommend the best financing option between Leasing and Hire
Purchase, best method of corporate restructuring

4, Evaluate the Factoring, Commercial Papers, Certificate of Deposits as Waorking _i
Capital Financing option for the companies

rdinatar
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BUNTS SANGHA'S
S M SHETTY COLLEGE OF SCIENCE,

COMMERCE & MANAGEMENT STUDIES
POWAI, MUMBATI - 400 076.

PERMANENTLY AFFILIATED TO UNIVERSITY OF MUMBAI
IMC - RENQ Merit Certificate
IS0 21001 : 2018 Certified

TEACHER'S WORK DIARY (vEAR 2023 - 2024

Teacher's Name AL ] wehar
Class Teacher of

LY. .'.—fn:j.qf( Sa fqll]'ﬂ"“'-f._,

A
Section : _ B.Se f"‘ﬁ Se AT
LoB, Galaxy &jg‘g,hﬁ, Gec-20 p , Avxeli

Telephone No. _ﬂ_&.ﬂéﬂiﬂé_—;
Academic Qualification_ PWT, MS. 7T, SET, Red .

| Residential Address

| ]n,};gxri ™M urnkay

|| QuALIFICATION UNIVERSITY / DEPARTMENT CLASS F'EE?NFG
phD TEF Unbveesly — | 20/
ST T NM L, Tedgaoa 2rd .\ | 2008
B £ N MU, Jafgaor Digtinctie] 2006
bsc TT N MU, 5 goon st | 2004 ||
Designation : {0 o.edincdor

Date of Appointment :

Perniod of Service

Teacher's Signature : é‘?—#’ﬁ’ [

Principal's Signature :
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Course Outcome:

successii e .
On s Understand the MS.NET framework, to use the features of NET Framework along with

the features of C# such as C# pro gramming basics, Objects and Types, Inheritance
Demonstrate the use of Web forms and make use of Web controls for building weh
applications.

To Make use of the web pages using Styles, Themes, and Master Pages,

Evaluate dynamic web application by using the ADO Net for Database Connectivity,
lmprove the web application by using XML, AJAX with Cﬂ"ﬂbﬂmti“%ﬂﬁgurﬂ}l aspects,

B. Sc. 1T Semesicr ¥ ——— Subijeet: Advanced Weh l‘rﬂﬂfﬂmming

e — ]

| completion of this conrse, student should he able to:

Month

Topics to Be Covered

Jun-23

Introducing .NET: The NET Framework, C#, VB, and the NET Languages, The Common
Language Runtime, The .NET Class
Library.

The C# Language: C# Language Basics, Variables and Data Types, Variable Ciperations,
Object-Based  Manipulation. Conditional Logie, Loops. Methods. Types, Objects, and
Namespaces: The Basics About Classes. Building a Basic Class, Value Types and Reference
Types. Understanding MNamespaces and  Assemblies, Advanced Class Programming
(TM : PPT and Case Studies)

Jul-23

Web Form Fundamentals: Writing Code, Using the Code-Behind Class, Adding Event
Handlers, Understanding the Anatomy of an ASP.NET Application, Introducing Server
Controls, Using the Pape Class, Using Application Events, Configuring an ASP.NET
Application. Form Contrals: Stepping Up to Web Controls, Web Control Classes, List Controls,
Table Controls. Web Control Events and AutoPostBack,

Validation : Understanding Validation, Using the Validation Controls, Rich Controls, The
Calendar, The AdRotator, Pages with Multiple Views, User Controls and Graphics, User
Controls, Dynamic Graphics, The Chart Control, Website Mavigation: Site Maps, URL
Mapping and Routing, The SiteMapPath Control, The TreeView Control, The Menu control.
{TM : PPT and Case Studies)

Alg-23

Error Handling, Logging, and Tracing: Avoiding Common Errors, Understanding
Exception Handling, Handling Exceptions, Throwing Your Own Exceptions,

Using Page Tracing State Management: Understanding the Problem of State, Using View
State, Transferring Information Between Pages, Using Cookies, Managing Session State
Configuring Session State, Using Application State, Comparing State Management r_:pt'm“;
Styles, Themes, and Master Pages: Styles, Themes, Master Page Basics, Advanced Master
Pages (TM : PPT and Case Studies)

Mov-23
& Dec-

23

ADONET Fundamentals: Understanding Databases, Configuring Your Database
Understanding SOL Basics, Understanding the Data Provider Model, Using Direct Data:
Access, Using Disconnected Data Access. Data Binding: Introducing Data Binding, Using
Single-Value Data Binding, Using Repeated-Value Data Binding, Working with Data Source
Controls

The Data Controls: The GridView, Formatting the GridVicw, selecting a GridView Row
Editing with the Grid View, Sorting and Paging the GridView, Using GridView Templates Thé
DetailsView and FormView, XML: XML Explained, The XML Classes. XML "\-"nli.l:i-:;tim'l
AML Display and Transforms, Security Fundamentals: Understanding S&mirity chh[n:ml:nl:s:
Aulhen_timlinn and  Authorization: Forms Authentication, Windaows Authentication
ASP.NET :«mx; Understanding Ajax, Using Partial Refreshes, Using Progress Nntiﬁ:nrinn.
Implementing Timed Refreshes, Working with the ASPNET AJAX Control Toolkit |

(TM : PPT and Casc Studics)
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— p—
e i
M SeITs
oottt i L, | Swhjeet: Rahatics Process Automi ting
Course Datenme: I i s I
fee—= [ ¥n &upccracinl il
o 'l.lndrrt:::r:‘]:ﬂinn :' thix ""F“""T- ciadent ahonld b ahie to:
P Cmechanism oF Pusiness proe 1 I
e oplimiee way | eds and can provide the salution in =
= lind , : ;
p————— N U:—: L:J::g-lnt and _-:‘1l|-|.e,--|- comirnls inseyd fom PEOCESE ANTnmation. i
s ¥ handle the different events, debugging and managing the errors,
| Fest and deploy the automated Process, —
Montl = e
: Topics 1o Re Covered I
. Errhnrlnl: l"rm:::hu -"'l“r_"fm'll'i“ n: Beope and techniqies of sutomation, Aot UiPath
July-23 | cotrdl and May: LiPath stack. Downloading and installing UiPath Studio, Learning UiPath
e —— ._1-|r~|lrr'.. Fnsk recorder., Slep-bystep examples using the recorder ——
ATM : VIDED, PPT and Case Siudies)
Sequence, Flowchar, and Cantrol Flaw: Sequencing the workilow, Activities, Control fow,| ——
;.F-:rmug. rpes of loops, and decision making, Step-by-step example using Sequence and
T D:::c:::""' Step-by-step example using Sequence and Control flow M—
& % ’“Im_““'““‘“-' U“-"'“-h:l'-'-?' and scope, Collections, Arguments — Purpese and use, Difn
tcast:-:mF"-' with examples. Cliphaard imanngement, File operation with .51¢p-h-}'-¢.1¢p exarmple,
'_I-'uffl 10 dinla Tahle and vice versa (with a step-by-step example)
(TM : VIDED, PPT and Case Studies)
}.EI';:"T"' Contral of the Controls : Finding and attaching windows, Finding the control.| =
'?': n'!:r“‘“" tor waiting Tor g control, A on controls - mouse and keyboord notivities, Working
— with LiiExploser. Handling events, Revisit recorder, Soroen Scraping. When to we OCR. Types
Sepi-23 ol OCR a""i""l"hl{_!- H‘_-""" o s DO, Avoiding tvpical failure paints
Tame that Application with Plugins and Extensions; Terminn] plugin, SAP autaration. fova
plugin, F'Tm‘; aomation, Mail plugin, PDF plugin, Web integration, Excel and Word plugins,
Credential mangement. Exlensions — Java, Chrome, Firefox, and Silverlight
| — (T : VIDED, PPT and Case 5.“|.|]i|3.3} b
Handling User Events and Assistont Bots: What are assistant botsT, Monitoring system event
e triggers, Hotkey trigger, Mouss rigger, Syatem trigger  Manitaring image and element rigpers. | ——
An example of maonitoring email, Example of monitering & copying event and blocking i,
Oet-13 Launrhing an assistant bod onoa L;::}-hn:ua_n:l vl I
Exception Handling, Debugging, and Logging: Exception handling. Common exceptions and
ways to hondle them, Logging and taking sereenshots, Debugging technigues, Collecting crash
. — dumps, Error reporting e
(™ VIDED, PPT and Case Studies)
Mlanaging and Maintaiming the Code: Project organbzation, Mesting workflows, Reusability
of workflows, Commenting techniques, Stoite Machine, ‘When, o use Flowcharts, Stote
bMachines, or Sequences, Using config files nnd examples of o config fle, Inegrating a TES | ———]
Moy 23 |Erver
o Deploving and Maintaining the Bot: Publishing using publish wiility, Owerview of
Orrchiesieation Server, Lising Chrelestration Server to control bots, Using Orchestralion Server
to deploy bots, License manageiment, Publishing and monaging updates
(T : VIDED, FIFT and Cose Stucics) ok
Fi
fo
t Tedet ar Co-ordinator : ncl
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TY BSc. IT - Semester VI
Information Technology Service Management

Course Objectives:
L':“ Describe ihe k.'EJ" l]fi_"{:ip]'{!ﬂ of IT service minageme ni

Outline the important processes of IT service management.
Nemonstrate the comprehension af a frameworl of IT gervice management.
e an IT service organization in terms of provesses and functions and to discuss the roles

e Analyz
involved in 1T service management, _
Practice IT asset and service cataloging also to draft a component in an IT service management

agreement.

Maonth

Topics to Be Covered

IT Service Management: Introduction, What is service management? What are
services? Business Process, Principles of Service management: Specialization and
Coordination, The agency principle, Encapsulation, Principles of systems, The
service Life Cycle, Functions and processes across the life cycle.

{ TM : PDF, PPT and Case Studics)

Service Stratepy Principles: Value creation, Service Assets, Service Provider

Service Structures, Service Strategy Principles. )
Service Strategy: Define the market, Develop the offerings, Develop Strategic

Assets, Prepare for execution,
Challenges, Critical Success factors and risks: Complexity, Coordination and
Control, Preserving value, Effectiveness in measurement, Risks.
Service Design: Fundamentals, Service Design Principles: Goals, Balanced
Design, Identifying Service requirements, identifying and documenting business
requirements and drivers, Design activities, Design aspects, Subsequent design
Jan-24  |activities, Design constraints, Service oriented architecture, Business Service

Manapgement, Service Design Models
Service Design Processes: Service Catalogue Management, Service Level

Management, Capacity Management, Availability Management, IT Service
Continuity  Management, Information  Security  Management, Supplier
Management
Challenges, Critical Success factors and risks: Challenges, Risks
Service Transition: Fundamentals, Service Transition Principles: Principles
| Supporting Service Transition, Policies for Service Transition
{ TM : PDF, PPT and Case Studies)
Serviee Transition Processes:  Transition plﬂnhing_ and support, {:hange
Management, Service Asses Configuration Managemeni, Service and Deployment
Management, Service Validation and Testing, Ewvaluation, Knowledge
Management,
Challenges, Critical Success factors and risks: Challenges, Critical Success
factors, Risks, Service Transition under difficult Conditions.
Feb-24 Service Operation: Fundamentals. Service Operation Prineciples: Functions,
groups, teams, departments and divisions, a chieving balance in service operations,
Providing service, Operation staff involvement in service design and service
transition, Operational Health, Communication, Documentation
Service Operation Processes: Event Management, Incident Management,
Request fulfilment, Problem Management, Access Management, Operational
activities of processes covered in other lifecycle phases.
{ TM : PDF, PPT and Case Studies)

EEG% r

Dec-23
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Challenges, Critical Suceess factors ang risks: Challenges, Critical Success

us

| factors, Risks
'Cﬂ'l'lﬂll'llll'li Serviee Improvement(CS1) Principles: CSI Appradach, CS1 and

o Urﬁﬂp:zmimm] change, Ownership, C%) register, External and Internal drivers,
Sﬂmfﬂ_lwcl management, Knowledpe management, The Deming cycle, Service
Measurement, 1T governance, Frameworks, models, standards and quality
Sysiems, CS] inputs and outputs.
C51 Process: The SeVEn-Siep  improvement process. ©SI Methods nad

Mar-24 T‘;‘-Ehm'qm::c: Methods and techniques, Assessments, benchmarking, Service

Measurement, Meirics, Return on Investment, Service reporting, CSI and other
SETVICE  managemenl  processes, Organising  for CS1:  Orpanisational
devclopment, Functions, roles, Cuslomer Engagement, Responsibility maodel -
RACIH Competence and training,
Technology considerations: Tools 1o support CS1 activities. Implementing CS1:
Critical Considerations for implementing CS1, The start, Governanee, CSI and
organisational change, Communication Strategy and Plan

| [ TM : PDF, PPT and Case Studies)

|
Teacher EpaNC
e e s S
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=l M. Se. IT - Semester IV
== Subject: Human Computer Interaction g
L
Course Objeclives:
letion of this course, student should be able to: [ —

On successful comprellt
1. Understand the important aspects of implementation of human-computer interfaces,

I: Identify the various tools and technigues for interface analysis, design, Gl ——
evaluation.
3. Identify the impact of usable interfaces in the acceptarice and performance] 0
gtilization of information systems
[ Month Topies 0 Be Covered —
The Interaction: Models of interaction, Design Focus, Frameworks and HCI,
Ergonomics, Interaction styles, Elements of the WIMP interface, Interactivity|
Paradigms: Introduction, Paradigms for interaction.
Interaction design basics: What is design?, The process of design, User focus,|
Cultural probes, Mavigation design, the big button trap, nModes, Screen design and
layout, Alignment and layout matters. Checking screen colors, [lteration and[™ ————
Feb-23 pmtnlt'_vping _ s e _ _ =
HC1 in the software process: The software life cycle, Usability engineering , lterative|————__
design and prototyping, Prototyping in practice, Design rationale
Design: Principles to support usability, Standards, Guidelines, Golden rules and}—— o _

heuristics, HCI patterns
Implementation support: Elements of windowing systems, Programming the|l_
application, Going with the grain, Using toolkits, User interface management systems
{ T™M : PPT and Case Studies)

Evaluation techniques: What is avaluation?, Goals of evaluation, Evaluation through e
experl analysis, Evaluation through user participation, Choosing an evaluation method

Universal design: Universal design principles, Multi-modal interaction, Designing
wehbsites for screen readers, Choosing the right kind of speech, Designing for diversity
User support: Requirements of user support, Approaches (o usér support, Adaptive
help systems, Designing user su pport systems
Mar-23 |Cognitive models: Goal and task hierarchies, Linguistic models, The challenge of
display-based systems, Physical and device madels, Cognitive architectures
Socio-organizational issues and stakeholder requirecments: Organizational 1s5ues,
Capturing requirements
Communication and collaboration models: Face-to-face  communication,
|Conversation, Text-based communication, Group working

" { T™ ;: PPT and Case Studies)

Task analysis: Differences between task analysis and other techniques, Task
decomposition, Knowledge-based analysis. Entity-relationship-based techniques, f—wHo—
Sources of information and data collection, Uses of task analysis

Dialog notations and design: What is dialog?, Dialog design notations, Diagrammatic

—_—

—

Apr-2) notations, Textual dialog notations, Dialog semantics, Dialog analysis and design
Maodels of the system: Standard formalisms, Interaction models, Continuous behavior
Modeling rich interaction: Status—event analysis, Rich contexts, Low intention and
sensor-based interaction { TM : PPT and Case Studies)

T — =

Teacher . Co-ordinator
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Teacher's Leave Record

Day Dato Reason for Leave T!'_i"ﬂF’:V:f g&ﬂ::hﬂ_.:: ZM
Toes| f-o7-22 P@W L @ S
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BUNTS SANGHA'S
S M SHETTY COLLEGE OF SCIENCE, I

COMMERCE & MANAGEMENT STUDIES
POWAI, MUMEBAI - 400 076.

FERMAMEMTLY AFFILIATED TO UMIVERSITY OF MUMBA
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June

— | Foundation of Corpo

LATIONS
TE COMMUNICA TTON AND PUBLI o |
CORPORA TYBMS (SEM 5) |

rate c“mmunil‘—ﬂ'tm"‘: et Corporate Cummuni.:ntim

- in .
i . f garporate &0 SCenario, fig
introduction, Meaning, Scope © ation in Contemporary Factaes nflusiciy a,

1_;|Iiil3 < Meaﬂfﬂga
Need' Relevanee of Corporate Comim Corporate [mage: : Y

Image, Corporate Reputation: Meaning ™ tg

hedia Laws
SE DISCUSSION R

July

Mass Media Laws: Defamation, Activity = t:..f CREATIVE COMMONS ,
Invasion of Privacy, Copyright Act, Activily e Communication, Corporate Commyp .
Digital Piracy, RTI, Importance of Ethics in Corpor Hom icatigy
and Professional Code of Ethics -
Understanding Public Relations: [Eltl'ﬂdll'i:"ji ;
of Public Relations, Growth of F'uhIh; T.T'Iﬂl]::;?a;iﬂns
R 15 for Emerging International Public . Theory, Situational 1
Szzlis:rmd Eullum%, Eiun.;:-mic, Political and Legal Issues. Systems L Theory, Sociy

Exchange Theory, Diffusion Theory _ s
; : blic Relations: :
Pnetions ol Corpsrate Canmip e 3 IS::wﬂel s of Media Information, Building Effective

i ials, Objective, Scope, Sjpn:
Meaning, Essentials, Lo , Scope, Signifie
Dacigmentary SCreening. Public Relatione By :d 5

Introduction, Importance of Media Relations, _ :
]'unledia Rclali{m.f, Principles of Good Media Relations. Introduction, Sources of Employes

Communications, Organizing Employee Communic

August

Functions of Corporate Communication ani Public Relations:

Sieps in Implementing An Effective Emplayee Cu:-mmunica_r.i-‘nns Programme, R-c:u[c: DF1ME:]3E.ETI1EI1.1_
in Employee Communications. Introduction, Impact of Crisis, Role of Communication in Crisjs,
Guidelines for Handling Crisis, Trust Building.

Financial Communication: . . vion in Tndia. Audi _
Introduction, Tracing the Growth of Financial Communication In India, Audiences for Financial

Communication, Financial Advertising. Presentations on PR of Businesses

September

Emerging Technology in Corporate Communication and Public Relations:
Introduction, Today's Communication Technology, Importance of Technology to Corporate
Commumnication, Funchions of Communication T::hnalug}' in CUI’F':"TH"E 'l:-’.'tmlnl;lmcatmn, TFF_H‘BIL

Introduction, E-media Relations, E-intermal Communication, E-brand Identity and Company
Reputation. Corporate Blogging: Introduction, Defining Corporate Blogging, Characteristics of a

Developing Corporate Blog and Website

Communications ———

ations, Benefits of Good Empigy,, |

b

| ]
-

Communication Technology, New Media: Web Conferencing, Really Simple Syndication (RSS). |

Blog, Types of Corporate Blogs, Role of Corporate Blogs, Making a Business Blog. Lab session on [

Course

| Outcome
|

» Define the concepts of corporate communications and public relations and their
elements

e Explain ethics and legal aspects of communication and scope of corporate
communication

® Analyze evolution of communication and apply different forms of communication
within and outside a businesses

» Decide communication plans in business situations and develop corporate online
content

Tools
Used for
|| teaching

Power Point Presentation, Google C lassroom,

Videa making

Tea::heﬁ%lg/nature Coo tor

i

|
=

Quizzes, Videos for case studies, Tools for =



i
S W
—— |
ahicag, - B = =
T I .
iy 1
Ui iy iy I STRATEGH 'I.
Wi r"_"'_ﬂ U"‘rlu:,.:l ! II'} | —iow TEIC MANAGEMENT ]i
Oy T — | T, -— .
lll..l.-nIJI I:- | Jajae L: T — SYBRMS (SEM 1 _1 !I
—— - | Bsinegss NS T e — LESSONT :
T e ILI | ﬁﬁltmc '1"1“-1|=J}J-'l.'l':':.q.::'lu':l-‘:.ll[“ Na""'"---'||'1l|-.|ﬁ.-i|7tl:%r TR T e i ¥
Suug | § . Al menL i -Meanitig, Diefinitis - SArnlepy-Ncaning, Chebmit — |
I:.I'Ir"”r-|l'.||-| y | :ﬂlﬁ'lugic ]1'-|5i:1;;:LL:::.& Levels of _-;,:::;FT'_'[F'P?’":"W.«. ‘.rul_;HHiﬂ,-_ o | |
pe ety | | — i atmiegic Intenl - M :"'IH (HEL s and Caneegt and imporiaces of Il i
. Sy [ July N hkesaon, Vision, G iy = !
itiong :Jlrn}:"“cc |‘hI [T | Strategy Formulntion. B icals, Objeciive, Plars I|
clin H”-“-r'ﬂ--su:;f.' lon- Environme i g |||
i y J O > et AmakyEis ¢ -
Theory, g, I'\|| B | ;f orporate Lovel sfiff” SONAL SWOT ia and Seanning (SWOT I|
w0 nt s i ; i > i)
2 I'"I ]lli::::j:urﬂ""'“li.c-n]_ gy {Stahility, Growth, Retrenchment, lote : | I|
Y | - 2 5 Level Strate ] " L AmleERranan aril o
ling Effecs; r| || Functional l_»;-,jl.nl.;',!l!'?:“' ot Leadership, Differcrtinti I| I
of 5 Ve A v | FPreseniario > _r']'"";:rl;ll & [ HE . UTerertintion, Focus) |
| S o | 1gust e ST BAME WWEE . HE, Froanes P / | = |
4 e e ey EEKLY e, Marketing i
L-rnm,: -\.\_l -, atsgle Im'l-!"ll-'“'l"l'ﬂ |_'" —I't - ol JProduction] | i
- o i Stralegic Ans ik Aation Bodels L\i:'.q- Lmin sty i
— ] - | BOG - Pﬂ”fﬂ:_m & Choices & Tmr;L.:ndﬁEb:‘r muking _II — |
¥ = W alie GE O Cell T ":_ entation = BOG M oo |
J:rm-mg""'lﬂut [ | mi.”‘, tmplementation: xl-._],_,,_: ﬁ”":ri Forces, T8 1-'r:m.--.l e, Activityan | .
1 " p . k ciu s Meaninp, Blens e
- *orlele, [ - Prr.-rmrm;' FHORBNATES i:-.ml:tickum-.h-".'?f ot implementation =t Project, Proces II
i | P ‘:'rlr-uwél_'if-r[-!'ma BMS WEEKLY Gy R |
| otrmegic Evaluat e
i Finane: [ of Control on & Control — Meaning, S ™™ ==l e o I _A 1
ctal I v | Synergy : O g Steps of Evaluation & Techmques I
e I q1ra;nr}l -&':-a?nu-:pl . Types , evalustion of § S I| | §
S i - cg:‘-‘ i.I'F 1 o : - g e F n |:| T -] . TE = : e}
Co 1] — |— Change M Relevance wrergy. Symergy as a Componest of \ |
fporate | | Course anagement — Ele |
. T L | i s Deh lementary Conepl | |
o .fj;u;_ of | | Ourtcome ; efine concepts like strategy — . Tee L L
55 ypes of strategic ke strategy, strakegic man = —
Compa i3 1 | " F'-.I:j“]ﬂ' ._lr,.lm__us and business environsme agement, sirategle inbent, _II | 1
gy ny XN HITL and compare concepts 1 oAl I i
1stcE of g ‘l of intents, slages of sirate F‘ ke epvironmenial CompsanE ; |
ity ; 165 OF Siralegic nvas poneits, levels ' !
1 | e Applying models in 5|Tu:.f & anagemenl and types of striegies R ||
= I | . e U]I_:jl:']"_-ilir"_.;l_ '||-'": - E,“:: ':-hl:lh:u :L"l'd I'I'.ilq:-_g.:ﬂmm & E] I..l.l- | | |
S | o ; he strategies of organizati redd wtilizee them | |
nd their Evaluation of sirategi ganizations .
1eir | ation of siratepgies |
| |- of business tegies and develop strategic plans for dith | | |
| Tools Used for T P - SIMEFEER 1 s o difterent types | | |
rporate — teachi aeer Point Presentation, Google C : ' 11 ||
[ | e MNews paper reall . Google Classroon, Quizzes Fid | | |
: | ing L gox for case siudies, | {
ication (- | 1
| | il
online —| |
1 N B
T |
s for — \ |
— |
| = | |I
C | 1
| | |I
| |
|
-
| \
Teachel &i At
nature ; .
e Codrdjnator . |
@'—F E | ||




~

FOUNDATION OF HUMAN SKILLS
FYRBMS (SEM 1)

Motivation at workplace: Concept, features, importance of mmiwﬁm

of motivation in an organisational setup: A.
Dual Factor, Mc.Gregor theory X and theory Y.

Ways of motivating through

Organizational C ulture:
Characteristics of organizat
organizational culture, Ways of

ional culture, Types, functions and barriers of
creating and maintaining  effective

Organisational Development and work stress: Need for organisational
of job stress, Ways for coping up with job stress

Organisational change and ¢
Factors leading/influencing organisational change, Kurt Lewins mode] of

Change. Students Creating one minute videos to enfiance creativity

SEPTEMBER

Organisational change and creativity: Creativity and qualities of a creative

problem solving.

Maslow Need Heirachy, F. Heng, erg —

development, OD Techniques, Stress, types of stress, Causes and consequences |—
organisational change and development, Video Screening on Organizational —

person, Ways of enhancing creativity for effective decision making, Creative —

power, politics nature, types, Causes of organizational politics, political games.

Organizational processes and system: Power and politics: nature, bases of |

Organizational conflicts and resolution: Conflict features, types, causes leading

— LESSON PLAN i

carrot (positive reinforcement) and stick (negative |

reinforcement) at workplace.
-

arganization culture L

reativity: Concepts of organisational change, |—

—

OCTOBER
to organizational conflicts, levels of conflicts, ways to resolve conflicts through
five conflicts resolution strategies with outcomes.
Course e Define, memorize and explain individual and group behaviour and factors
Outcome influencing it

e Compare and identify different learning, personality and other factors

influencing behaviour
o FEvaluate and understand different theories on Motivation and Personality

» Apply knowledge of the factors influencing human behaviour to find out
means for better individual performance in an organization

Tools Used | Power Point Presentation, Google Classroom, Quizzes, Videos for case studies

for teaching |

Teachek Signature

Codgrinator pa



BUNTS SANGHA'S

8:M. SHETTY COLLEGE OF SCIENCE, COMMERCE & MANAGEMENT STUDIES

PRINCIPLES OF MARKETING
(FYBMS - SEM I1) AY 2023-24

MQHTH LESSON PLAN

NOVEMBER I""“"llm"ﬁ"“ to Marketing: Def; nition, features, advantages and scope of

ELEEEMBER mﬂ-fkﬂ:ﬁl'fﬂ- The 4p*s Emd 4C’s of marketing. Marketing w/s Selling. Marketing as
an activity and function, Concepts of Marketing: Needs, wants and demands,
lransactions, transfer and cxchanges, Orientations of a firm: Production
concept; Product concept; selling concept and marketing concept, social
relationship, Holistic marketing,

JANUARY Marketing Environment, Marketing research: Meaning, features, Importance
of marketing research, Types of marketing research: Product research; Sales
research; consumer/customer research; production research

FEBRUARY | MIS: Meaning, features ang Importance, Consumer Behaviour: Meaning,
feature, importance, factors affecting Consumer Behaviour, Marketing mix:
Meaning —elements of Marketing Mix. Product-product mix-product line
lifecyele-product planning — New product development- failure of new product-
levels of product. Brﬂnding —Packing and packaging — role and importance.
Pricing — objectives- factors influencing pricing policy and Pricing strategy.

MARCH Physical distribution — meaning — factor affecting channel selection-types of |
marketing channels Promotion — meaning and significance of promotion.
Promotion tools (brief) Segmentation — meaning , importance , basis Targeting —
meaning . types Positioning - meaning — strategies

APRIL MNew trends in marketing - E-marketing , Internet marketing and marketing using
Social network, Social marketing/ Relationship marketing

COURSE OUTCOME
o To understand basies of marketing and its concepts
02 To learn the environment in which marketer works and how its extracts and uses
< information
CO3 To understand in detail the concept of marketing mix
C04 To get introduced to segmentation, targeting and latest trends in marketing
Tools used | Powerpoint, videos, case study, discussion, capsule activities

Subject Incharge C inator P




BUNTS SANGHA'S
S.M.SHETTY COLLEGE OF SCIENCE, COMMERCE & MANAGE

MEN
BUSINESS RESEARCH METHODS T STUpDy
(SYBMS - SEM 1IV) AY 2023-24
MONTH LESSON PLAN

NOVEMBER | Introduction to the paper, relevance of research, Intde
importance in business and for society. Characteristics of Gg od RESEaTh’

of research. Stages in rescarch process, Identifying research problem R"?]LT i

design— Meaning, Definition, Need and Importance, Steps in research g2

Activity : How to Write o Research Paper (Experiential I €3lgn

- EaFR i ]
DECEMBER | Concepts in Research: Variables, H}'Pﬂth{:siﬂ-m:ﬂﬂing, NEEE_E;EENLEE:E\
Types of Hypothesis, Sources, (PPT) ce1

Activity: Practicing Null and Alternative hypothesis — CASE STUDIES |

Sampling— meaning Of sample and sampling, techniques for sampling

1)Non Probability Sampling— Convenient » Judgment, Quota, Snow ball
if) Probability- Simple Random, Stratified, Cluster, Mulii Stage
Activity: Initiating Research Paper Writing

JANUARY Types of data and sources-Primary and Secondary data sources ST
Methods of collection of primary data, Processing of data:

1) Editing- field and office editing,
ii)coding— meaning and essentials,
i) tabulation — note (PPT)
FEBRUARY Analysis of data-Meaning, Furpose, types, i
Interpretation of data-Essentials, importance and Significance of processing
data, Multivariate analysis— concept only, Testing of hypothesis— concept and |
problems— ijchi square test, ii) Zandt-test (for large and small sample)
MARCH Report writing — i) Meaning , importance, functions of reports, essential of a
good report, content of report , steps in writing a report, types of reports, o
Footnotes and Bibliography (PPT), Ethics and research, Objectivity,

Confidentiality and anonymity in Research, Plagiarism '
COURSE OUTCOME
co1 To understand significance of ethics and ethical practices in businesses which are
indispensable for progress of a country
CDE- To learn the applicability of ethics in functional areas like marketing, finance and
human resource management ]
CO3 To understand the theory, need, models and practices of Corporate Governance.
co4 To study the ethical business practices, CSR and Corporate Governance practiced

by various organizations

Tools used | Powerpoint, videos, case study, discussion, capsule activities

L~ |
Subj ncharge ﬂﬂ%;g' ‘ﬁf |

e



BUNTS SANGHA'S

5.M. SHETTY COLLEGE OF SCIENCE, COMMERCE & MANAGEMENT STUDIES

MEDIA PLANNING AND MANAGEMENT

MONTH

(TYBMS - SEM VI) AY 2023-24

LESSON PLAN

DECEMBER

Meaning &llrﬂﬂlums of Media, Role of media in consumer decision making
and for business

Meaning of Media Planning , Scope, Elements, Media Planning Process, ,

JANUARY

Factors Influencing Media Planning Decisions

S TP

Media Planning, Role and Importance of Media in Consumer Buying
Dcr:isilnn, Rale of Media Planner, Challenges of Media Planning
Organization Structure of Media Company, Regulatory framework, Media
Research: Meaning, Role and Importance

Sources of Media Research : Audit Bureau of Circulation, Press Audits,
NRES/RS, Businessmen’s Readership Survey, TRP, National Television
Study, ADMAR Satellite Cable Network Study, Reach and Coverage Study,
CIB Listenership Survey

Introduction to Media Mix: Meaning, Need, Identifying Audience for Mass
Media , Factors Affectin g Media Mix Decision, Types of Media Mix
Decisions: Broad Media Classes, Media Vehicles, Media Units, Deciding
Ideal Media Mix

FEBRUARY

Media Choices: details of Print Media, Television, Radio, Out of Home
(OOH), Emerging Media, Media Strategy: Meaning, Meed, Situation
Analysis, Formulating Media Strategies: Defining the Target Group, Market
Prioritization, Media Weights, Media Mix, Media Scheduling.

MARCH

Media Budget: Meaning , Factors to be considered while Framing a
Budget: Advertising Task, Competitive Framework, Market Dominanece,
Market Coverage, Media Cost, Market Task, Pricing ,Frequency of
Purchase, Importance of Media Budget, Methods of Setting Media Budget,
Media Buying, Media Scheduling

APRIL

Media Measurement: Basic Metrics, Television Metrics, Radio Metries,
Print Metrics, OOH Metrics , Benchmarking Metrics, Plan Metrics,
Evaluating Media Buys, Evaluating Television Media Buying, Evaluating
Print Media Buying, Evaluating Other Media Buys

COURSE OUTCOME

COl

To define Media, Media Mix, Strategies and budget

: cO2

To compare and explain different media and apply this knowledge for media
strategies

: CO3

To examine appropriate media mix based on budgeting and buying strategies

co4
! Tools txed

To estimate the performance of media wise advertisernemnt

Powerpoint, videos, case stiudy, discussion, capsule activities

. Subje harge Coordinator
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e
Term Syllabus Planning —
_  semester /
T -
ING PLAN FOR THE ACADEMIC YEAR 2023-24 i
TEACHING-LEARNI®S * = RENT AFFAIRS COURSE: FY BAMMC =
SEMESTER 1, SUBJECT: e
= _-_‘_'_'—|—|_|_‘_‘
[ co1  [To examine current devel ments in various fields — k]
B q ed in the media _.
[ Lo 'TI'E :I::;:Eﬁﬂasfmwm ﬂﬂl;“;:ru[ Fj'zlili::s, and economics in order to understand the remm e
b0 QH': irale and evaluate the basic concepts of environment and technology so that szumm.rﬁ ""___
O UsLr
] II-E relevance of related NEWS. —]
[ D S b=
NTH TEACHING-LEARNING PL.-*J_.N = i
.TIEU Urit 1- Carrent National stories -Three political stories of national impartance, '_'
! F T:rlee political stories of national importance, Political leaders : news makersof |~
the season, | Brief profile of any three), One dominating economic /business
news, One dominating environment news stories, One story of current al—
F
importance from any ather genre A
Unit 2- Polity and governance- Ministries of Government of India, Autanomous
_F-Tu"‘"j government bodies. Ministry of Home Affairs-Enforcement Organizations lnterrhal_
oo, - Security, Police, Communal tensions- Review of latest episodes of communal tEr_|5.mn;,
% The tenslons in J&K- Background, Political players ,Update on the current situation.
August Unit 4- Maharashtra Issues- Political parties reach and chal[ﬂnges,_.ﬁ.n update
—inaf 3 an the current political dynamics of Maharashtra, News relating to the
v marginalized and displaced tribes, The latest news on flﬂﬂds. and drought,
20 FF unamployment, health issues, etc, Update two ongoing state projects
September Unit 5- Technology Mobile Application for Journalists Mobile apps help in
ok - content creation, Examples of Mobile apps used by journalists worldwide -
Artificial Intelligence & Content Automation Tools - Introduction to Al and N
data science, Introduction to Content Automation tools, Examples of content |
automation tools in content, Creation Introduction to Augmented Reality& =
Virtual Reality in Media Augmented Reality
Introduction to Virtual Reality, Examples of Augmented Reality games and apps | —
Examples of Virtual Reality news websites worldwide
Digital Gaming Industry Introduction to Digital Gaming Industry T
o Digital gaming in India Overview of Indian digital gaming
i || E—
Teaching 1. Twenty minutes of newspaper reading and discussion in every lecture E
Methods 2.5tudy material. 3. Group Projects 4.Presentations =
i |
i'
f-"’A E
E
Teacher Coordinator




TEACHING-LEARNING PLAN FOR THE ACADEMIC YEAR 2023-24
SEMESTER 1, SUBJECT: FOUNDATION COURSE COURSE: FY BAMMC

Col To identify and understand the averview of Indian Saoclety.
— coz To interpret the constitution of India.

O3 To analyze the sacig economic problems of India.
— CO4 To evaluate the political prablems of India.

—— | MONTH

TEACHING-LEARNING PLAN

Tuly *  Unit 1 — Overview of Indian Society
- *  Understand the multi-cultural diversity of Indian society through its demographic
composition: population distribution according to religion, caste, and gender;
- *  Appreciate the concept of linguistic diversity in relation to the Indian

simmiﬁn;pqderstaﬂd regional variations according to rural, urban and tribal
characteristics;

* _ Understanding the concept of diversity as difference.

August *  Unit 2- Concept of Disparity |

*  Lnderstand I.I'fr.' concepl of disparity as arising out of stratification and inequality;
E.xp]ﬂn: the l_il!pEI.Tit ies arising out of pender with special reference to
violence against women, female foeticide (declining sex ratio), and porirayal of
women in media;
Appreciate the inequalities faced by people with disabilities and understand the
155ues of people with physical and mental disabilities,

S— *  Unit 3- Coneept of Disparity 2
* Examine inequalitics manifested due to the caste system and inter-group conflicts
e arising thereof, Understand inter-group conflicts arising out of

* communalism; Examine the causes and effects of conflicts arising out of regionalism
and linguistic differences.

September *  Unit 4- The Indian Constitution

*  Philosophy of the Constitution as set out in the Preamble; The structure of the
Constitution-the Preamble, Main Body and Schedules:

* Fundamental Duties of the Indian Citizen; tolerance, peace and

* communal harmony as crucial values in strengthening the social fabric of Indian
societv: Basic features of the Constitution.

— | October *  LUnit 5 — Significant Aspects of Political Processes :
* The party system in Indian politics; Local self- government in urban and rural areas,;
= the 73rd and 74th Amendments and their implications for inclusive politics; Role and

significance of women in politics.

Unit 6 — Growing Social Problems in India :

Substance abuse- impact on youth & challenges for the future

b. HIV/AIDS- awareness, prevention, treatment and services

c. Problems of the elderly- causes, implications and response

d. Issue of child labour- magnitude, causes,effects and response .
&, Child abuse- effects and ways to prevent

f. Trafficking of women- causes, effects and response.

Mote: 15 lectures will be allotted for project guidance

Unit Mumber 6 will not be assessed for the Semester End Exam

L I B R

Teaching * 1. Power Point Presentation, 2. Class Discussion, 3. News Articles Discussion, 4.
Methods Concept related Videos, 5. Group Discussions. 6. Group Projects

_ A &

Tegcher Coordinator




MIC YEAR 2023-24
LEARNING PLAN FOR THE ACADE
D ATBET ERTISI NG AND MARKETING RESEARCH COURSE: TYBAMMC

SEMESTER V, SUBJECT: ADV

CO! |To understand the analytical shilities and research skills

co2 arch methodologies = Qualitative vs Cls.ranl_itati-.re _ _ _
Igaggi::;a the foundations of Research and audience analysis that is imperative lo

Co3 successful advertising.

CO4  |To integrate the scope and techniques of Advertising and Marketing research, and their utifity.
=
MONTH TEACHING-LEARNING PLAN 1
| June = Unit 1Fundamentals of Research - Concepts, Objectives, Stages
——— + Literature review, Statement of the problem
= Aims and objectives’ of the study, Relevant Research questions
# Unit 2 Research design , types , survey instrument,

4 = Unit 3 Preparing Questionnaire: Survey instruments, Designing the
i questioning using projective technique for qualitative research .
| July # Unit 3 Questicnnaire design using attitude measurement scale for quantitative

research
» Unit 4 Sampling -. Process of Sampling
+ Methods of Sampling: Probability, Non Probability Sampling |
» Unit 9 Advertising Research, Copy Research, Copy Testing Measure.
| Fretesting _l
|| August * Unit 9 Pre testing and post testing tools
= Unit 9 Psychological rating scales
& Unit 10 Markating rasaarch, Produel resaarch =
» Mew product development, Pricing Research, Packaging Research
September s Unit 5: Data sheet and data processing
— = Unit &: Data analysis and preseniation - mode, mean, median, , Range, |-
Variance, Standard deviation, Kurtosis, and Skewness, multivariate
l— Unit 7: Methods of Data Analysis i
| * Unit 8 Report writing
Methods Group Discussions, Presentations, 6, Research Paper Writing, 7 Survey -
T%W Coordinator
—————m — _-




TEACHING-LEARNING PLAN FOR THE ACADEMIC YEAR 2023-24

SEMESTER V SUBJECT: BRAND BUILDING COURSE: TYBAMMC

To understand the awareness and growing importance of Brand Buildin

To explain how to build, sustain and grow brands

To examine various new ways of building brands

To evaluate about the global perspective of brand building.

-MONTH

TEACHING-LEARNING PLAN

June

Unit 1 .Introduction to Brand Building,

& & @ ® & & & @

Introduction Meaning, Product v/s Brand, Why brand matters

Process of Branding, Types of brand,

Brand building blocks, Guidelines for effective branding, Brand Elements
Unit 1.2 Brand ldentity: Core & Extended Identity,

Four identity perspective and Identity traps, Brand Personality

Big 5, User imagery.

Unit 1.3 Brand Personality, Brand Personality Models, The Big Five

Brand Positioning: Product class, Consumer segmentation, Perceptual mapping
Brand benefits and attributes, Corner-stones of positioning strategy

July

Unit 2. 1Brand Leverage - Line Extension, Brand Extension, Moving Brand up /
down, Co-branding

Unit 2.2 Branding Strategies- Multi- branding, Mix branding, Hierarchy-
Building, Equity at Different Hierarchy Levels, Brand Product

Matrix, Brand Architecture- Breadth of a Branding Strategy, Depth of a
Branding Strategy.

Unit 2.3 Brand Equity & Models: Elements/ Sources. Measurement.

Aupust

Unit 2.3 Brand Equity & Models: Models: Yand R — Graveyard model Brand
Asset Valuator, Brand Equity Ten, Inter brand Equity brand

Unit 3.1 Brand Imperative- Co-ordination across organization, Re-branding,
revitalizing, Rural, Advertising and brands.

Unit 3.2 Global Brands - Emergence of global brands, Advantages and
Disadvantages, Global leadership brands and position , Globalization

Unit 3.3, Corporate Image Building through Brands- Corporate Image in
Contemporary Management, Advertising and Corporate Image

Seplember

Unit 4.1 Brand Building through C5R - CSR as part of business environment
management, How C5R activities can be used for Brand Building, ,Social
activities other than CSR to enhance the brand

Unit 4.2 Conception & Growth - Important factors in conception and various
stages of growth and maturity of brands with various case studies

Unit 4.2 Branding in various sectors -Customer, Industrial, Retail and Service

Brands

Teaching
Mgthods

1. Power Point Presentation, 2. Class Discussion, 3. Concept related Videos, 4. Group
Discussions, Presentations, 5. Case studies as applicable.

a%/ 4
Codfdinator .,_E‘E'L-A




I

’ FOR THE ACADEMIC YEAR 2023-24
TEACHING LB E ;:ﬁ:[ﬂ.-!'l‘]nm and PUBLIC RELATIONS COURSE: 8Y BAMMC

r——-“—'_'EEME'ETEH I, SUBJECL: CDHPDHATE cor nding of the concopts of corporate communication ““m-le.l:_

Ci0l To develop basit understa
1r‘El I.r;n:ﬁy various eloments of corporate communication and consider their e
o 1]
ne-
anlzatio corporate communication must be coordinated 1) .

coz managling media =
wow various elements ATy

To analyse . titi ==
in loday's €0M
o effective _]’_._.—E-th—a different prﬂrl.'-ﬂmﬂ associated with corporgis

crifical undersian 'ng; and social media tools.

co4  |le R PiCation with the lates! rends SC. 2%
TEACHINGuLFARN]I*IG PLAN (Unit I and II)
on to Corporate Communication:- Meaning , Need and Scope

ds Indian Media .
communication - Corporate Identity, Corporate

d Management, Meaning, Advantages of Good

|18
MONTH

June -

Unit 1. Introducti

of Corporate towar
1.2 Keys concept in Corporate

Image, Corporate I_;!.Epulatiun an
Corporate Reputation.
1.3 Ethics & Law in Corporate Communication: Importance of Etl?ics, in
Corporate Communication, Professional Code of Ethfcsf Mass Media Laws:
Defamation, Invasion of Privacy, Copyright Act, Cyber-crime an d RTL
Unit 2 Understanding Public Relation, scope, trends, internal - external PR, concept

July -

Unit 2 Understanding Public Relations: Introduction and growth of PR in India.

Meaning, scope objective and significance of PR in business,
Mergers,.-’c::rrlahcrratinnsfmfnt Ventures between Indian and international
public relations agencies, advantages snd disadvantages of Public Relations.

7.7 Role of PR in various Sectors: Healthcare, Entertainment, Banking and

Finance, Real estate, Fashion and Lifestyle and services

e 2.3 Theories and Tools of Public Relations :
Grunting’s | 4 models),Pse udo-events, Publicity , Propaganda, Persuasion,

situational theory , Diffusion theory and various tools of Public Relations
Unit 3.1Media Relation: Introduction, Importance of Media Relations, Building
Effective Media Relations, Principles of Good Media Relations , Media analysis

'Iugust »

SEPTE-'CI'.I'.IHEI' -

and evaluation
3.2 Employee Communication: ,Introduction, Sources, Benefits, Steps in

Implementipg An Effective Employee Communications Programme, Role of
Management in Employee Communications

3.3 Crisis communication : Introduction, Impact of Crisis, Role of
Communication in Crisis, Guidelines, Trust Building, Case studies such as
Nestle Maggie, Indigo, Cadbury ,Dairy Milk, Niira Radia, Tylenol etc

Unit 4 Emerging Trends and New Tools in PR Social media tools- Wiog, Article
marketing, newsletters, Story Telling, E FR

I‘IE:T::I-;‘:IEE 1. Classroom DJsFu ssion 2 Mock Press Conference 3 Practical application, 4
Case 5tudy 5 Live Campaign in college & PPT Presentation :

TedCher Coordinator o




Month

NOV-DEC

JANUARY

FY BAMMC- spp iy -INTRODUCTION TO ADVERTISING i
2023-24 -

Tﬂ F:-E
:-Jrz'u:';- .I!I';t‘;*?dlldlttinv '.m adverti:ing = Evolution, rmpﬂr.mnce, 5 M's
C;brpufm.e Fljih]il'ert:s:ns- Consumer, Industrial, Retail, Classified,
CSR) and J{dvnmc service, ,Generic, National, Global, International, Sn-r:'i:_il [
1.3 E
SUZLI:.;:EHE‘: EISILJ:I La_m.rs in Adverrlslng- Puffery, Subliminal, Weasel elaim,
i « 2hocking ads Controversial ,» Comparative, Advertising code of
o |:5. | '-;-EIJIatuI!‘}' bodies, Laws and regulations
aav;f;?mr:g;;;at and I'I-:lcn&m mic impact of Advertising-Women and

ren and a vertisi .5 . i
Culture and advertising Ing, Senlor citizen and advertising , Pop

iL.'J':: |: ;E’T Theorjes -Stil:nu;l_us theory, AlDa, Hierarchy Means- End Theory
5 " <= Integrated marketing comm Unication-Emergence, Role, Tools,
E-Eém I;lu_nif;tiz i process, The IMC Planning Process,

-~ Frint Media and Out-of Home Media-Basi
o ditiie Basic concepts, Types of
2.3 Broadcast Media - Radio, Television, Produce Placement,
2.4 Publie Relation
2..';1_ Sales Promation and Direct marketing
Unit 3- Crean vity in advertising, Introduction, Importance of creative
process, Creative strategy development DetermlninE message

HARLCH

Unit 3- Creativity in advertising, Introduction, Importance of creative
Process, Creative strategy development Determining message

theme, Big idea, Positioning strategies, Types of appeals

3.2 -Role of different elements in ads, Logo, lingle, Company signature,
Slogan, tagline, illustration » Creating Radio commercial =Words, sounds ,

clarity , coherence etc,
3.3 - Elements of copy, Headline, Sub headline , Layout Body copy ,

Types of copy and slogan , creating story board
Unit 4. Types of advertising agency, department, careers and latest trends

in advertising, Types of advertising agency

4.2Various departments in an agency
4.3 Latest trends Rural advertising ,Ambush advertising,
Internet advertising , email advertisin g Advertainment, advertori al, mobile

advertising

APRIL
Teaching
Tools

EXAMS
Group assignments during class, Study Material, PPT, Case Study, Group

Discussions

COURSE

OUTCOME

1. To provide the students with basic understandin g of advertising,

growth, importance and types.
To understand effective advertising campaigns, tools, models,

To comprehend the role of advertising , various departments, careers

and creativity
To provide students with various advertising trends, and future,

2.
3

Teather Signature

Pfincipal Signatu




FYBBI - BUSINESS COMMUNICATION

2021-22
Month Topics e e
DEC Presentation Skills e |
s Presentations
& Usecof OHP
s Effective use of Transparencies
* How to make a Power-Point Presentation
DEC-JAN Group Communication ]
* Interviews: Group Discussion Preparing for an Interview, Ty
Interviews - Selection, Appraisal, Grievance, Exit i
* Meetings: Need and Importance of Meetings, Conduct of Meeting 5
Group Dynamics Role of the Chairperson, Role of the Participanﬁ: nd
Drafting of Notice, Agenda and Resolutions '
» Conference: Meaning and Importance of Conference Organizing a
Conference Modern Methods: Video and Tele - Conferencin
* Public Relations: Meaning, Functions of PR De Partment, Externg|
and Internal Measures of PR
FEB Business Correspondence
® Trade Letters: Order, Credit and Status Enquiry, Collection (just a
brief introduction to be given)
*  Only following to be taught in detail:-
* letters of Inquiry, Letters of Complaints, Claims, Adjustments
Sales Letters, promotional leaflets and fliers Coansumer Grievance
Letters, Letters under Right to Information (RTI) Act
MARCH Language and Writing Skills
® Reports: Parts, Types, Feasibility Reports, Investigative Reports
® Summarisation: Identification of main and supporting/sub points
Presenting these in a cohesive manner
APRIL EXAMS
Teaching
Tools Group assignments during class, Study Material, PPT, Case Study, Group
Discussions
COURSE 1. To provide students with tools that would help them communicate
OUTCOME effectively.
2. Understanding crisp writing as part of Mass Commu nication
3. The ability to draw the essence of situations and develop clarity of
thought.

ot

Co-ordinator

10

—F

—



SYBAMMC -SEM IV- MASS MEDIA RESEARCH

2021-22
Menth Topics
g:'-f;mher Unit 1 Introduction to media and research -
JAN Relevance, Scope of Mass Media Research
Role of researeh in the media
Steps involved in the Research Process
Qualitative and Quantitative Research
JAN i s
E'5_"~“U’-"E|":f of research problem, Identifying dependent and independent
variables, developing hypothesis
- UI‘IIIII 2 Research Designs: aj Exploratory b) Descriptive and c) Causal.
B Unit 3 Data collection methodology
a. Primary Data — Collection Methods b. Secondary Data Collection
Methods c. Literature review Designing Questionnaire , Sampling, Data
Tabulatian
MARCH Unit 4 Content analysis-Definition and uses b, Quantitative and
Qualitative approach steps in content analysis
Unit 5 Research in Mass Media
Unit & The Semiotics of the Mass Media
EXAMS
April
Teaching Study Material, PPT, Case Study, Real time survey, presentation, Group
Tools Discussions
* Tointroduce students to debates in Research approaches and
COURSE equip them with tools to carry on research
OUTCOME * To understand the scope and techniques of media research, their
utility and limitations

b

Teache- Signature

¥

Co-ordinator Signature

* Prindipal sg
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TYBMM- SEM Vi-BRAND MANAGEMENT
2021-22

Topics
Unit 1Introduction to arand Management- Meaning of Brand, Branding, ,
rand Importance of Branding to CONsUMErs, Firms,, Brands v/s Products,

FEB

——"—"| ynit 2 -Brand Eleme

scope of Branding,Bra nding Challenges and Opportunities,
1.7 Strategic Brand Management Process, Customer Based Brand Equity

maodel (CBB E)
1.3 Brand positoning: Basis of B
Repositoning and its characteristics

rand Positioning, Brand Mantras Brand

1.:' d! o3 w17

nts, types, Integrated Marketing Programs
2.2.Personalising Experiential Marketing, One to One Marketing,
Marketing Permission Marketing. product Strategy: Perceived Quality and
Relationship Marketing, Pricing Strategy: Setting Prices to Build Brand
Equity Channel Strategy: Direct, Indirect Channels, Web Strategy

7.3 3.Cause Marketing to build brand equity - Meaning of Cause
Marketing, Advantages, Green Marketing Building Global Customer Based

Brand EquityUnit
3 Growing And Susta

ining Brand Equity, The Brand Value Chain Model -
Value stages and implication , What to track, desig

ning brand tracking

MARCH

Linit 3 GROWING AND SUSTAINING BRAND EQUITY

3.2 Brand Equity -Meaning , Importance, Objectives, Sources of

Brand Equity, Brand Building including Brand Bullding, Blocks, Leveraging
Secondary Brand Associations 1o Builld Brand Equity

3.3 3.Measuring sources of Brand Equity - Qualitative Research
Techniques: Brand Personality and values: Quantitative Research

Technigues: Brand Awareness:

APRIL

UNit 4 MEASURING AND INTERPRETING BRAND PERFORMANCE
1_Brand Performance and Management - Global Branding

strategies ,Brand Audit, Role of Brand Managers )
5 Brand Communication - Online Brand Promotions, Role of Brand

Ambassadors , Celebrities , Loyalty Program
3.Managing Brands over Geographical Boundaries- Global Marketing

Program, advantages and disadvantages

May

EXAM

T P S U S WY A=

=TTy [T JR— ——rs ) [ f— p—

TR

Teaching
Tools

Class discussion, case study, presentation

COURSE
OUTCOME

To understand the awareness and growing importance of brand
management.
2. To know how to build, sustain and grow brands
3. To know the various sources of brand equity.
| 4. To know about the global perspective of brand management

Teactier Signature Co-ordinator Signature

3% 12




TYBMM- SEM VI-ADVERTISING & SALES PROMOTION

Month

2023-24

Topics

Jan

UNIT 1- Introduction to Sales Promaotion, role, scope, Reasons for the
Increase in Sales prg motion, Consumer franchise building versus non
franchise building promoetions

1.2 - Theories in Sales Promotion: Push, Pull, Combination

1.3 - Peychological theories behind sales promotien-Reciprocation, Social
Proof , Foot-in-the-Door Technique, Door-in-the-Face Technigue, Loss
Aversion, Social Morme Marketing, High, Medium, low

FEB

Unit 2 -Methods of con sumer oriented sales promotion
2.2 -Methods of trade oriented sales promotion
2.3 - Methods of sales force oriented sales promotion

MARCH

Unit 3 Study and Analyse Sales Promotion campaigns of major brands
Three loyalty programs, Three consumer oriented sales promotion,
trade oriented sales promotion, sales force orlented sales promotion

APRIL

UNIt 4 : Predicting Sales Promotion Effects

4.2 - Steps in designing sales promation campaign
4.3 Coordinating Sales Promotion & Advertising
4.4 Sales Promotion abuse

May

EXAM

Teaching
Tools

Class discussion, case study, presentation

COURSE
OUTCOME

To understand the awareness and growing importance of brand
management.

2. To know how to build, sustain and grow brands

3. To know the various sources of brand equity,

4. To know about the giobal perspective of brand management

Teacher Signature Co-ordinator Signature Pri
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COMMERCE - 11 MANﬁGEMENT: S S
o Management

| [COURSE OUTCOMES: . 5

[ [< I;tTnl understand the lenms, concepis: cﬂﬂ.uum it EI?FIMEE;SS components and technj

To :miu:-ile Janning and decision making thm'.'gh e :.nd departmentatio iy
T : f orpanizing for effective delegatlon P T

To cutline the concepts of OTE irol systems and techniques of controlling in

Mapping the concept of directing, €01

i management
=5

MONTH Mana ement:
Nature, Functio

—
b

Module I. Introduction ——
JUNE » Management - Concept, ns, Manager I

2023 Competencies

« Evolution of Management Thoughts - ; i -
Cﬁ::i:a]":lp‘;m;hlj Sg;cnh' fic Management — F.W.Tﬂ}']“f s Contribution
ari Fayol's Principles .

Classical Organization Theory: He

i Neo Classical: Human Relations :"Lile“ﬂ':h ~ Elton Mayo's Hawthome

i Experiments
2 + Modern Management Approach-Peier Drur;}_:ef'g. Dinlmnrsicrns of | =l
[ JULY Management, Indian Management Thoughts: Origin & Significance of Indian
2023 Ethos to Management, -

Maodule 11. Planning and Decision making: i £
Components, Coordination — Importance

i * Planning - Steps, Impertance, |
« M.B.O -Process, Advantages, Management By Exception- Advantages, A
Management Information System- Concept, Components

« Decision Maling - Techniques, Essentials of a Sound Decision Making,
AUGUST | Impact of Technology on Decision Making i
| 2023 :

: Module 111 Organizing: =

» Departmentation-Meaning -Bases, Span of Management- Factors Influencing
Span of Management, Tall and Flat Organization. i

-L]}cie_gliinn of Authority- Process, Barriers to Delegation, Principles of i3
Effective Delegation, Decentralization: Factors Influencing Decentralization,
Centralization v's Decentralization.

« Organizing-Steps, Organization Structures — Features of Line & Staff p
SEPTEMBER | Organization, Matrix Organization , Virtual Organization,
2023 Formal v/s Informal Organization.

Module IV.Directing and Controlling:

« Motivation - Concept, Importance, Influencing factors.
Importance of Communication, Barriers to Effective Communication .
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Semester / Term Syllabus Planning

B OCTOBER

_'E'*“"mf_ﬁl!- Concept, Functions, Styles, Qualities of a good leader
entrolling - Concept, Steps, Essen.” Is of good control system, Techniques

2023 y :
& U‘r l:ﬂi'l.T.rnHJ:ng 'PERT, CPM. E'L[dgﬁ:‘[ar}' -'Eﬂ];ltmj' Mﬂﬁﬂgcmﬁﬁl ..'!'H.rdii
Y. 1".".!";.."&
Tl‘fl H+E{}Mﬁ i SEM- V
DIRECT AND INDIRECT TAXES PAPER —1I - DIRECT TAX
COURSE OUTCOMES:
1. To “Fi*“'”r the basic terms, residential status, taxable, excluded and exempted incomes
2. To dct-errlrum: the residential status and scope of income of an individual i
. 3. To appraise the Heads of Income of an individual |
+ 4. To undarst_and — deductions from total income and overall computation of taxable income
5. To determine the Total Income of an Individual 1
MONTH ‘ Topics to be covered |2
- 1.1 Basic Terms : Assessee, Assessment, Annual value, Business, Capital Assets,
J;[{;JEF Income, Person, Previous Year, Transfer. |
1 1.2Residential Status (S; 6) for Individual Assessee,
1.2 Scope of Total Income (5: 5)
B JULY 1.3
2073 3 Heads of Income
- - Salary
- Income from Other Sources
£ 1.3 Heads of Income
AUGUST .
2023 - Income from House Properties
E = Capital Gains restricted to computation of Capital gain on transfer of
residential house property only
il - Capital Gains restricted to computation of Capital gain on transfer of
SEPTEMBER residential house property only
" 2023 = Profit and Gain From Business
- Exclusions From Total Income (S: 10)
Exclusion related to specified heads o be covered with relevamt head.eg. Salary,
L Business Income, Capital Gain, Income from Other Sources
: 1.4 Deduction from Total Income
-5 80 A, S BOC, BOCCC, 80D, 80DD, B0E, 80 U, BO TTA
OCTOBER | 1.5 Computation of Total Income for Individual
2023
e e




TYB.COM. (A& F) -SEM. L : -~
[NDIRECT TAXES - GOODS AND SERVICE TAX ACT
i I
Qﬂﬂﬁ&ﬂﬂiﬂm . GST Framework and Administration in Ingj
- 3 v FITLS, documentation, 3 nin Indj
é. IT‘:I ET:]GE:: ﬁfl;?lp:ﬁrﬁit, Jevy and collection of tax, and determine the value of taxahle s
. Too -
supply : ¢ supply for goods and services (e
lue, time and place of supp ? : : ———
s ¥ e T nd i By |
Lmdﬂr 'G'ST . i S-T
. < hility for registration under G
- : d GST
NE NIT 1: Introduction 10 ndirect Taxation an ) _—
JSE&? Basics for Taxation - Direct Taxes and Indirect T:tﬁ:r.l:s — Features leIi':!,d]Ieﬂ
taxes, Difference, Advantages and Disadvantages, Sources and Authority of
Taxes in India (Art 246 of the Indian Eunsntuttnn]l |
Introduction to GST - Genesis of GST in [ndia, Power to 12X IGS'l =&}
(Constitutional Provisions), Extent and Commencement, Meaning and Definition
of GST, Benefits of GST, Conceptual Framework — CGST, I{JST,SGST.UTGE.T_ .
Imports of goods or services or both, Export of goods or services or both, Taxes
subsumed and not subsumed under GST. o
CST Council and GST Network
Definitions under CGST Act e
TULY UNIT 6: Repistration -
2023 Registration — Persons liable for Iegistration, Persons not liable for Registration,
Procedure for Registration, Dreemed Regisiration,, Amendment, Cancellation and | —
Revocation of Registration
UNIT 3: Concept of Supply o
Taxable Event Supply
Walue of Supply = 8
AUGUST | Place of Supply i
2023
UNIT 2: Levy and Collection of GST i
Charge of GST, Levy and Collection GST, Power to Grant Exem tion, Megati
list of GST, GST Rate Schedule for Goods and Services e T
Composite and Mixed Supplies under GST
SEPTEMBER | UNIT 3: Concept of Supply
2023 Time of Supply _—
UNIT 4: Documentation ==
Tax InqunE Credit and Debit notes

Teacher




OCTOBER

T 5: Input Tax Credit and mputation of G

2023 Ei;ﬁ;ﬁ;{; m?ﬁcgﬁgﬁ::m taking Input Tax Credit Apportionment of credit &
: i pecial circumstances Computation of GST under Inter
State supplies and Infra State Supplies
Menth Toples to ba coverad
| T.Y.B.B.I (SEM. V)
— RESEARCH METHODOLOGY
SE OUTCOMES:
(- l. To familiarize the learners with basic of research, research design, research technigues,
hypothesis, sampling and the research process
P Z. Learners will have adequate knowledge about sources of data collection and the ability to | S
collect relevant data . :
| 3. To evaluate the methods of Data Collection, Processing and statistical analysis reporting
4. Learners will develop an understanding of application of statistical technigues on the raw ]
data collected, :
T 3. Leamers will demonstrate an understanding and of research reports enabling them to e
formulate research synopsis and report
MONTH G Topics to be covered
— i1 i :
b n lgtrurlu-:-ngu to Research:
== 2023 * Meaning, Objectives and Importance o f Research
* Types of Research
*  Research Process.
= Characteristics of Good Research
* _Hypothesis-Meaning, Nature, Significance, Types and Sources,
i * Research Design— Meaning, Definition, Need and Importance, Steps,
JULY * Scope and Essentials of a Good Research Design,
e, 2023 * Sampling- a) Meaning of Sample and Sampling, 10
biMethods of Sampling
—— = Non-Probability Sampling—Convenient, Judgment, Quota, Snow ball —
» _Probability— Simple Random, Stratified, Cluster, Multi Stage.
s Lnit ITL. Data Analysis and Interpretation:
ﬁlégzl_;ST = Processing of Data— Meaning & Essentials of i) Editing ii) Coding iii)
T Tabulation
=  Analysis of Data-Meaning, Purpose, Types.
— Interpretation of Data-Essentials, Importance, Significance and Descriptive
Analysis
TR » Testing of hypothesis— One Sample T- Test, ANOVA, F- test, Chi Square | —
SEPTEMBER and Paired Sample Test '
— 2023 =
TR Unit V. Research Report:
— Feport writing — i) Meaning, Importance, Structure [
; l
Teacher inci
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T.Y.B.M.S. (SEM. V)
CUSTOMER RELATIONSHIP MANAGEMENT

CRM

4. To evaluate the recent trends and new horizons in CRM

e

OMES: , . . .
CGIIIR?FE 3:?;:1!3 the terms, concepts, customer relations and relationship markcting in CRM

> To identify CRM Marketing Initiatives, Customer Service and Data Management
3, Toappraise the 5tra

tegies and Plans for effective Implementation and Evaluation of

MONTH

Topics to be covered

JUNE
- 2023

Module I. Introduction to Customer Relationship Management: o
« Concepl, Evolution of Customer Relationships: Customers as strangers,

acquaintances, friends and partners

« Objectives, Benefits of CRM to Customers and Grgun_isatinns, Customer
Profitability Segments, Components of CRM: Information, Process,
Technology and People, Barriers to CRM

« Relationship Marketing and CRM: Relationship D:wel::r]:-ment‘ Strategies:
Organizational Pervasive Approach, Managing Customer Emotions, Brand
Building through Relationship Marketing, Relationship Challenges

JULY

l'_ 2023

Service Level Agreements

Module I. CRM Marketing Initiatives, Customer Service and Data
Management:

« CRM Marketing Initiatives: Cross-Selling and Up-Selling, Customer
Retention, Behaviour Prediction, Customer Profitability and Value Modeling,
Channel Optimization, Personalization and Event-Based Marketing

» CRM and Customer Service: Call Center and Customer Care: Call Routing,
Contact Center Sales-Support, Web Based Self Service, Customer Satisfaction
Measurement, Call-Scripting, Cyvber Agents and Workforce Management

= CRM and Data Management: Types of Data: Reference Data, Transactional
Data, Warehouse Data and Business View Data, [dentifying Data Quality
[ssues, Planning and Getting Information Quality, Using Tools to Manage Data,
Types of Data Analysis: Online Analytical Processing (OLAP), Clickstream
Analysis, Personalisation and Collaborative Filtering, Data Reporting

AUGUST
2023

Module 111. CRM Strategy, Planning, Implementation and Fvaluation:
* Understanding Customers: Customer Yalue, Customer Care, Company Profit
Chain: Satisfaction, Loyalty, Retention and Profits

* Objectives of CRM Strategy, The CRM Strategy Cyele: Acquisition,
Retention and Win Back, Complexities of CRM Strategy

* Planning and Implementation of CRM: Business to Business CRM, Sales and
CRM, Sales Force Automalion, Sales Process/ Activity Management, Sales
Territory Management, Contact Management, Lead Management,
Configuration Support, Knowledge Management

SEPTEMBER
2023

CREM Implemematf'un: Steps- Business Plannin 2, Architecture and Design,
Technology Selection, Development, Delivery and Measurement

* CRM Evaluation: Basic Measures: Service Quality, Customer Satisfaction and

Loyalty, Company 3E Measures: Efficiency, Effectiveness ard Employee Change

r
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Semester / Term Syllabus Planning

1
Month Topics ta be coverad

Module I'V. CRM New Horizons :

* e-CRM: Concept, Different Levels of E- CRM, Privacy in E-CRM:
* Software App for Customer Service:

Activity Management, Agent Management, Case Assignment, Contract ; |
OCTOBEER. | Management, Customer Self Service, Email Response Management, Escalation, |

2023 Inbound Communication Management, Invoicing, Outbound Communication
Management, Queving and Routing, Scheduling

* Social Networking and CRM

* Mobile-CRM

* CRM Trends, Challenges and Opportunities
* Ethical [ssues in CRM

T I T ==kl

Teacher ci




§.Y.B.COM. - COMMERCE -1V T VR
SEM. IV{PRODUCTION & FINANCE)
COURSE DUTCOMES: =
— l. To explain the basic concepts of Production Management, Inventory Manag gement and
Finance
| 2. To Outline Quality Management Costs, Tools, for effective Product and Serviee Qual[l—:,-
Management
| - 1, To analyse the framework of Financial System and Credit Rating in India
4, To appraise the recent trends in Finance and Startups
MONTH Topics to be covered s
F___ MNOVEMBER - | Module IProduction & Inventory Management =
DECEMEER Froduction Managemcent: Objectives, Scope
- 2023 Production Planning &Control ; Steps, Importance
Production Systems: Concept, Types - Continuous and Intermittent
- Productivity; Concept, Factors Infleencing Productivity, Measures for
improving Productivity.
f— Inventory Management- Objectives, Inventory Control- Techniques.
seienfific Inventory Contrel System — Importance
JANUARY Muodule 1L Cuality Management:
2024 Introduction o Quality: Dimensiens of Quality,
Cost of Quality: Types — Intermal Failure Cost, External Fajlyre Cost,
Appraisal Cost, Prevention Cost, Quality Circle: Features,
Quality Management Tools: TOM — Importance, Six Sigma — Process, IS0
Q000 = Certification Procedure, Kaizen — Process
Service Cluality Management: Imporance, SERVQUAL Mode!, Measures
to improve service quality.
FE“B__]IE';:' RY Ml Ll IT. Indian Financial System
i S Indian Financial Market: Structure, Primary Market - [PO Proceduge
Dematerialisation: Process, Role of Depositories : NSDL and CDSL
SEBI: Functions of SEBI, Investors protection measures of SER].
(= Jtock Exchange — Functions, Speculators.
Credit Rating: Advantages, Credit Rating Agencies in India - CRISIL, CARE,
— and 1CRA
MARCH Module 1V, Recent Trends In Finance
2024 Butual Funds- Advantages and Limitations, Types, Factors responsible for
growth of mutual funds - Systematic Investment Plan.
Commaodity Market: Categories Derivatives Market: Types, Participants,
Types of Derivative Instruments.
Start-up Ventures —Concept, Sources of Funding, Micro Finance —

Importance, Role of Self Help Groups.

——————————— = '_'-'-l—l—_.._.
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B [ SY.BAF. - RESEARCH METHODOLOGY IN ACCOUNTING AND

SEM. IV FINANCE

Course Outcome: .
« To outline the basics of rcscarch, rescarch design, hypothesis, research problem,

B induction and review ol literature

=« Toappraise on formulation of research design and hypothesis

= To evaluate the methods of Data Collection, Processing and statistical analysis Feporting
» To demonstrate an understanding and of research reports enabling them to formulate
1 research synopsis and report
MONTH Topics to be covered
NOVEMBER - | Module I, Introduciion to Research i
] DECEMBER
2023 Introduction and meaning of research, Objectives ‘-‘E'ﬁmf?h‘ Features and
Importanes of rescarch in Accounting and Finance, Objectives and Types ' .~ —

of research - Basic, Applied, Descriptive, Analyvtical anl EJ'I'IP'II!'IGII.I
Research,
Farmulation of research problem : Meaning and Sclection
Feview of Literature
j_.ﬂ.N'I;rAFL‘f Module IT. Research Design in Accounting and Finance
2023

Meaning of Introduction, Need, and Goodresearch design.
Hypothezis: Formulation, Sources, Impertance and Types
Different Fescarch designs

Module 111, Data Collection and Processing

Data Collection: Introduction and meaning, types of data
Primary data: Observation, Experimentation, Interview, Schedules, Survey,

FEBRUARY Questionnaires, Limitations of Primary data
2024 Seccondary data: Sources and Limitations
Factors affecting the choice of method of data collection
Sampling: Significance, Methods, Factors determining sample size
Data Presentation: Significance in Research,
Stages in Data Processing: Editing, Coding, Classification, Tabulation,

Graphic Presentation

MARCH Module IT1. Data Collection and Processing
2024

Statistical Analysis: Tools and Technigues, Measures of Central Tendency,
heasures of Dispersion, Correlation Analysis and Regression Analysis.
Use of computer and internet in data collection and processing

_— Maodule IV, Interpretation and Report Writing

Meaning and techniques of interpretation,
Research Report Writing: Importance, Essentials, Structure/ layout, Types

Teacher inator
11




577, - DIRECT AND INDIRECT TAXES PAPER — 11 =

GOODS AND SERVICE TAX ACT

T.Y.B.C

SEM. VI
URSE OUTCLY 1IES:
1. Toecxplnin the important

Administration and payn
2. To understand — input X

taxable supply
d place of supply for goods and Services

3. To asscss the vitlwe, time on
4 Toexamine the eligibility and conditions for Input Tax Credit and determine tax liability

ierms, scope of supply, registration, GST Framework and

sent of Tox in India
credit, levy and coliection of tax and determine value of

under GST
[ 5 To determine the liability for registration under GST
MONTH Topics to be covered

DECEMBER LIntroduction
2023

Ty

]

»
-—____l_‘_-_-‘
—_—
—_
—_—
o —
—_—

What is GST

Need for GST iy
—
T
_—
—
e —

Dual GST Model
Definitions
Section 2(17) Business
Section 2(13) Consideration
Section 2(4%) Electronic Commerce Operator
Section 2(52) Goods
Section 2{56) India
L 4 Section2 (78) Mon taxable Supply
Section 2(84) Ferson
Section 2(90) Principal Supply
Section 2{93} Recipient
Section 2(98) Reverse charge
Section 2(102) Services
Section 2(105) Supplier
Section 2({107) Taxable Person
Section 2(10%) Taxable Supply
e Goods & Services Tax Network (GSTN)

O

5, Registration under GST Law
¢ Persons not linble registration
} s Compulsory registration
» Procedure for registration
L]

JANUARY Deemed registration
2024 e Cancellation of registration

3. Time, Place and Value of Supply
o Place of Supply
o Value of Supply

I

¥

f -Tear:herl o 3




FEBRUARY =  Time of Supply
2024
2. Levy and Collection of Tax
» Scope of Supply
= MNon taxable Supplics
< * Composite and Mixed Supplics
* Composition Levy
* Levy and Collection of tax
*  Excmption from fax
MARCH 4. Input Tax Credit & Payment of Tax
it 2024
= Eligibility for taking Input Tax Credit
== * Input Tax Credit in Special Circumstances
* Computation of Tax Liability and payment of tax

—
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